
                                                                                                                                                     

1 
 

RECRUITMENT OF HUMAN RESOURCE ON FIXED TERM ENGAGEMENT ON CONTRACT BASIS  
FOR VARIOUS DEPARTMENTS IN BANK OF BARODA 

 

BOB/HRM/REC/ADVT/2024/ 06 
 

Online Registrati on of Application starts from :  30.10.2024 Last date for Submission  of Application  & Payment of fees: 19.11.2024 

IMPORTANT TO NOTE 

1.  
The process of Registration of application is complete only when fee is deposited with the Bank through On-line mode on or before the last date for fee 
payment. Candidates are requested to note down the acknowledgement number and a copy of application form for their future reference. 

2.  
Before applying, candidates should ensure that they fulfill all the eligibility criteria for the post as on the date of eligibility. Short-listing and interview / 
selection method will be purely provisional without verification of documents. Candidature will be subject to verification of details/documents as and 
when called by the Bank. 

3.  
#ÁÎÄÉÄÁÔÅÓ ÁÒÅ ÁÄÖÉÓÅÄ ÔÏ ÃÈÅÃË "ÁÎËȭÓ ×ÅÂÓÉÔÅ ɉ#ÕÒÒÅÎÔ /ÐÐÏÒÔÕÎÉÔÉÅÓɊ ÒÅÇÕÌÁÒÌÙ ÆÏÒ ÄÅÔÁÉÌÓ ÁÎÄ ÕÐÄÁÔes. Call letters/advices, wherever required will 
be sent by e-ÍÁÉÌ ÏÎÌÙȢ !ÌÌ ÒÅÖÉÓÉÏÎÓȾÃÏÒÒÉÇÅÎÄÕÍȾÍÏÄÉÆÉÃÁÔÉÏÎÓ ɉÉÆ ÁÎÙɊ ×ÉÌÌ ÂÅ ÈÏÓÔÅÄ ÏÎ ÔÈÅ "ÁÎËȭÓ ×ÅÂÓÉÔÅ ÏÎÌÙȢ 

4.  
All correspondence will be made only on the email ID mentioned by the candidate in their online application form and the same has to be kept active for 
receiving communication viz., call letters/Interview Dates/advices etc. 

5.  Post qualification experience below 6 months in any organization & Experiecnce in Clerial cadre would not be considered. 

6.  Only Candidates willing to serve anywhere in India, should apply. 
 
 

1. Details of Position s & Eligibility Criteria  (As on 01.10.2024):  
 
 

S No Position  Vacancies 
Age 
(in 

years)  
Education Qualification  Post Qualification Experience  

Department ɀ Finance (1 vacancy)  

1 
Manager - Business 
Finance 

1 
Min.: 22 
Max.: 28 

CA or Full Time MBA ɀ Finance 
Minimum 1 years of experience in the relavant 
field with any Bank/ NBFC/ Financial 
Institutions in India  

Department ɀ MSME Banking  (140 vacancies)  

2 
MSME Relationship 
Manager 

120 
Min.: 24 
Max.: 34 

Full Time Graduate in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
  
Preferred : Full Time MBA (Marketing or 
Finance) 

Minimum 3 years of experience as relationship 
manager in MSME Banking with any Bank/ 
NBFC / Financial Institutions in India 

3 
MSME Relationship 
Senior Manager 

20 
Min.: 26 
Max.: 36 

Minimum 5 years of experience as relationship 
manager in MSME Banking with any Bank/ 
NBFC / Financial Institutions in India 

Department ɀ Digital  Group (139  vacancies)  

4 Head - AI 1 
Min.: 33 
Max.: 45 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
  
Preferred : MS or Two Year MBA / PGDM 

Minimum 3 years of experience as an AI 
Practitioner (ranging from AI R&D to AI 
implementation) 

5 
Head ɀ Marketing 
Automation 

1 
Min.: 33 
Max.: 50 

Graduation in any discipline from a 
University / Institution recognized  by the 
Govt. of India/ Govt. bodies/ AICTE 
 AND 
Two Year MBA / PGDM from Govt 
recognized University  or Institution 
 
Preferred : Certificate in Data Science & 
Certificate in Digital Marketing 

Minimum -10- years of work experience in 
Marketing Technology Stack/Marketing 
Automation/Digital Marketing/BFSI out of 
×ÈÉÃÈ -ÉÎÉÍÕÍ υ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ 
Marketing Automation/Digital Marketing. 

6 
Head - Merchant 
Business Acquiring 

1 
Min.: 33 
Max.: 50 

Graduation in any discipline from a 
University / Institution reco gnized by the 
Govt. of India/ Govt. bodies/ AICTE 
  
Preferred : Two Year MBA / PGDM 

Minimum -10- years of work experience in 
sales of POS and VAS (Value Added Services 
with bank or merchant acquirer). 
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7 Project Manager - Head 1 
Min.: 33 
Max.: 45 

B. E. / B. Tech in Information Technology / 
Computer Science / ECE from a University 
/ Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Post graduation in 
Management/ Certification in PMP 

Minimum -12- years of work experience in 
Project  management of digital products or 
similar role in BFSI 
Should have handled project implementation 
of digital key products at corporate level for 
B2C, B2B with ecommerce/marketplace 
framework. 
Minimum -3- years of experience in complete 
roll out of banking domain related digital 
products such as super app (Mobile 
banking/UPI) as Digital Retail bank interface. 

8 
Digital Partnership 
Lead ɀ Fintechsȭ 

1 
Min.: 30 
Max.: 45 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
  
Preferred : Two Year MBA / PGDM in 
Marketing 

Minimum 8 years of relevant experience in 
digital strategic partnerships with fintechs and 
B2B sales in a leadership role preferably for a 
bank / financial organization 

9 
Zonal Lead Manager-
Merchant Acquiring 
Business 

13 
Min.: 25 
Max.: 40 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM in 
Marketing 

Minimum -5- years of work experience in sales 
of POS (GPRS, Android, MPOS)and VAS (Value 
Added Services, Bharat QR,UPI QR ,IPG  EMI, 
PC POS, Other Asset Leads with a Bank or 
merchant acquirer 

10 
ATM/KIOSK Business 
Unit Manager 

10 
Min.: 25 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
  
Preferred :  B. E. / B. Tech in Information 
Technology 

Minimum -5- years of work experience in 
managing ATM / KIOSK 

11 Manager - AI Engineer 10 
Min.: 24 
Max.: 40 

Graduation in Information Technology, 
Computer Science, Business or Data 
Science from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
  
Preferred : MS or Two Year MBA / PGDM 

Minimum -3- years of work experience in 
technical support role, preferably within AI, 
data science or software development 
environment. 

12 
Merchant Acquiring 
Ops Team 

10 
Min.: 25 
Max.: 40 

B. E. / B. Tech in Computer Science / 
Information Technology / Information  
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -5- years of work experience in 
Merchant Acquiring operations of POS (GPRS, 
Android, MPOS) Bharat QR, UPI QR, IPG with 
bank or merchant acquirer 

13 
New Age Mobile 
Banking App Product 
Manager  

10 
Min.: 30 
Max.: 40 

B.E. / B. Tech in Computer Science/ 
Information Technology/Electronics & 
Communication/Electrical & Electronics 
from a University / Instituti on recognized 
by the Govt. of India/ Govt. bodies/ AICTE 

Minimum -10- years of work experience in 
Mobile Banking in Banking sector  preferably 
in a large  Bank  

14 
UI/UX Specialist / 
Usability  

8 
Min.: 25 
Max.: 40 

Graduation / Post Graduation in 
Engineering/ Technology/ Computer 
Application from Govt recognized 
University  or Institution OR 
Degree/Diploma in Design, Fine Arts from 
institute of repute 

Minimum -4- years of work experience 
working with leading BFSI organisation or 
technology/ fintech firms 

15 
Digital Lending Journey 
Specialists (Retail, 
MSME & Agri) 

6 
Min.: 28 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 AND 
Two Year MBA / PGDM  in Finance from 
Govt recognized University  or Institution  

Minimum -7- years of relevant work 
experience of Digital Lending in any Banks or 
NBFC. 
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16 
Business Manager 
(UPI) 

5 
Min.: 25 
Max.: 40 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -5- years of work experience with a 
Bank or merchant acquirer in Online /Internet 
Banking/UPI Operations 

17 Data Engineers  5 
Min.: 25 
Max.: 35 

B. E. / B. Tech in Information Technology / 
Computer Science from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 

Minimum -5- years of work experience in data 
mining and data visualization, expertise in SQL 
and Oracle. 

18 
Digital Fraud 
Prevention Specialist 

5 
Min.: 25 
Max.: 40 

B. E. / B. Tech / MBA / MCA from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE or 
Institution & Certification in FRM  from 
reputed institute 

Minimum -5- years of work experience in BFSI 
in FRM field. 

19 

Start Up Business Lead 
- Late Stage 
Startups/Fintech 
Engagements 

5 
Min.: 28 
Max.: 45 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
  
Preferred : Two Year MBA / PGDM  
(Marketing / Finance) 

Minimum -8- years of relevant work 
experience in building and managing 
relationship with late stage startups in BFSI. 

20 Testing Specialist  5 
Min.: 24 
Max.: 34 

B.E. / B. Tech in Computer Science/ 
Information Technology/Electronics & 
Communication/ Electrical & Electronics 
from a University / Institution recognized 
by the Govt. of India/ Govt. bodies/ AICTE 

Minimum -3- years of  work experience in 
software development/testing. Testing 
experience in digital lending will be preferred 

21 
Testing Specialist for 
Digital Products  

5 
Min.: 24 
Max.: 34 

B. E. / B. Tech from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Relevant professional 
certificates 

Minimum -3- years of work experience in 
software development/testing experience with 
demonstrable skill in system test execution, 
defect investigation and test reporting. 

22 
UPI - Merchant Product 
Manager   

5 
Min.: 25 
Max.: 35 

B.E. / B. Tech in Computer Science/ 
Information Technology/Electronics & 
Communication/Electrical & Electronics 
from Govt recognized University  or 
Institution  

Minimum -5- years of work experience in 
payments in the financial services. Handing 
UPI is preferred 

23 
Business Manager ɀ 
Payment Aggregator 

4 
Min.: 25 
Max.: 40 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -5- years of work experience with a 
Bank or merchant acquirer in payment 
aggregation and digital payments 

24 
Process Automation - 
RPA 

4 
Min.: 25 
Max.: 40 

B. E. / B. Tech / MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
  
Preferred : Two Year MBA / PGDM  

Minimum -5- years of relevant work 
experience in Handling Recon Ops for high 
volume traffic and Understanding / having 
expertise in Automation of Recon process 
through technological support. 

25 Project Manager   4 
Min.: 27 
Max.: 40 

B. E. / B. Tech in Information Technology / 
Computer Science / ECE from a University 
/ Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Post graduation in 
Management/ Certification in PMP 

Minimum -7- years of work experience in 
project management of digital products or 
similar role in Bank or BFSI  
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26 
Business Manager 
(Debit Card) 

3 
Min.: 25 
Max.: 35 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -5- years of work experience with a 
Bank or merchant acquirer in Debit 
Cards/Prepaid cards/Virtual cards 

27 
Digital Payment - 
International 

3 
Min.: 25 
Max.: 40 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -5- years of work experience in 
International Digital Projects 

28 
LSP ɀ Partnership 
Manager 

3 
Min.: 30 
Max.: 45 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 AND 
Two Year MBA / PGDM  in Finance / 
Marketing from Govt recognized University  
or Institution  

Minimum -8- years of relevant work 
experience in digital strategic partnerships 
related to lending and B2B sales preferably for 
a Bank / financial institution 

29 API Product Manager  2 
Min.: 27 
Max.: 40 

B. E. / B. Tech / B. Sc in Computer Science 
or MCA from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 

Minimum -7- years of work experience in 
handling IT Projects in BFSI Sectors including 
minimum 2 year of project management and 
technical architecture experience. 
Must have Knowledge in API design, 
implementation and system integration using 
APIs along with Experience in working on the 
cloud (iPaas / Saas) 

30 
Business Manager 
(Internet Banking) 

2 
Min.: 25 
Max.: 35 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -5- years of work experience with a 
Bank or merchant acquirer in Online /Internet 
Banking/payment Gateway 

31 
Digital Marketing 
Specialist for Analytic 
Management Platforms  

2 
Min.: 25 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized  by the 
Govt. of India/ Govt. bodies/ AICTE 
 AND 
Two Year MBA / PGDM in Marketing from 
Govt recognized University  or Institution 
 
Preferred : Certificate in Digital Marketing 

Minimum -5- years of work experience in 
Marketing Technology Stack/Marketing 
Automation/ Digital Banking/BFSI and out of 
which 1 year experience in Analytics/ MarTech 
stack/Digital Marketing 

32 
Digital Marketing 
Specialist for Campaign 
Management Platforms  

2 
Min.: 25 
Max.: 40 

Graduation in any discipline from a 
University / Institut ion recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 AND 
Two Year MBA / PGDM in Marketing from 
Govt recognized University  or Institution 

Minimum -5- years of relevant work 
experience in leading a digital sales team. 
Candidates with experience of leading a digital 
sales team in Bank / fintech 
organizations/Digital Agency will be given 
preference. 

33 

Digital Marketing 
Specialist for 
Personalization 
Management Platforms 

2 
Min.: 25 
Max.: 40 

Graduation in any discipline from a 
University / Institution re cognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 AND 
Two Year MBA / PGDM in Marketing from 
Govt recognized University  or Institution 
 
Preferred : Certificate in Digital Marketing 

Minimum -5- years of work experience in 
Marketing Technology Stack/Marketing 
Automation/Digital Marketing/Digital Banking 
and out of which 1 year experience in MarTech 
stack/Digital Marketing 
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34 
Lead ɀ Merchant 
acquiring (Offline) 

1 
Min.: 28 
Max.: 45 

B. E. / B. Tech in Computer Science / 
Information Technology / Information 
Science or MCA from a University / 
Institution recognized by the Govt. of 
India/ Govt. bodies/ AICTE 
 
Preferred : Two Year MBA / PGDM  in 
Marketing 

Minimum -7- years of work experience in 
Merchant Acquiring Business 
POS/UPIQR/Sound Box  with a Bank or 
merchant acquirer. 

Department ɀ Receivables Management  (202 Vacancies)  

35 
Zonal Receivables 
Manager 

27 
Min.: 40 
Max.: 52 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
  
Preferred :  Post Graduate Degree / 
Diploma in Management" 

-ÉÎÉÍÕÍ ÏÆ ρφ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
."&# ×ÉÔÈ ρς ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ #ÏÌÌÅÃÔÉÏÎ 
profile and should have Managed atleast one 
region/ zone / state for a minimum of 2 years. 

36 
Regional Receivables 
Manager 

40 
Min.: 32 
Max.: 42 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

-ÉÎÉÍÕÍ ÏÆ ρπ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
."&# ×ÉÔÈ υ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ #ÏÌÌÅÃÔÉÏÎ 
profile and should have Managed atleast one 
large territor ies / areas for a minimum of 2 
year. 
 
Preference would be given to candidates 
having experience of handling Collection 
portfolio in any of the Retail Asset , MSME & 
Rural Portfolio. 

37 
Area Receivables 
Manager 

120 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

-ÉÎÉÍÕÍ ÏÆ φ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
NBFC in Collection profile and managed a large 
locations/territories  for a minimum period of 
2 years. 

38 Compliance Manager 1 
Min.: 30 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Post Graduate Degree or MBA 
or Degree in LAW 

Minimum of 8 YearÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions ×ÉÔÈ υ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ 
in compliance perferabbly with a focus on debt 
collection or recovery process. 
  
Preference would be given to candidates 
having experience of handling compliance of 
debt collection or recvoery process.  

39 Complaint Manager 1 
Min.: 30 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Post Graduate Degree or MBA 

-ÉÎÉÍÕÍ ÏÆ ψ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions ×ÉÔÈ υ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ 
in customer service of complaint handling in 
Banking / NBFC  
 
Preference would be given to candidates 
having experience of handling compalints 
resolution and team mangement. 

40 
Strategy Senior 
Manager 

2 
Min.: 30 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Certification in data analytics/ 
statistical tools / SQL 

-ÉÎÉÍÕÍ ÏÆ ψ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions with 5 yearsȭ ÅØÐÅÒÉÅÎÃÅ 
in compliance perferabbly with a focus on debt 
collection or recovery process & Business 
analytical skills, Work ecprience in managing 
teams and working with cross  functionla 
stakeholders. 

41 Strategy Manager 1 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Certification in data analytics/ 
statistical tools / SQL 

-ÉÎÉÍÕÍ ÏÆ φ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions ×ÉÔÈ σ ÙÅÁÒÓȭ ÅØÐÅrience 
in compliance perferabbly with a focus on debt 
collection or recovery process & Business 
analytical skills, Work ecprience in managing 
teams and working with cross  functionla 
stakeholders. 

42 
Process Senior 
Manager 

1 
Min.: 30 
Max.: 40 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Certification in process 
improvement methodologies (e.g. Lean, Six 
Sigma) 

-ÉÎÉÍÕÍ ÏÆ ψ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions wÉÔÈ υ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ 
in process perferabbly with a focus on debt 
collection or recovery process. 
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43 Process Manager 2 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Certification in process 
improvement methodologies (e.g. Lean, Six 
Sigma) 

-ÉÎÉÍÕÍ ÏÆ φ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions ×ÉÔÈ σ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ 
in process & compliance perferabbly with a 
focus on debt collection or recovery process. 

44 Vendor Manager 1 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

-ÉÎÉÍÕÍ ÏÆ φ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions ×ÉÔÈ σ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ 
in vendor management perferabbly with a 
focus on debt collection or recovery process. 

45 MIS Manager 2 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : Knowledge of SQL 

-ÉÎÉÍÕÍ ÏÆ φ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions ×ÉÔÈ σ ÙÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ 
in MIS and database management, preferably 
in debt collection, banking, or financial 
services.   

46 Floor Manager 4 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

-ÉÎÉÍÕÍ ÏÆ φ 9ÅÁÒÓȭ ÅØÐÅÒÉÅÎÃÅ ÉÎ Á "ÁÎËȾ 
Financial Institutions with 3 years experience 
in managing Tele-Calling Centre, preferably in 
managing debt collection for a bank or NBFC. 

Department ɀ Information Technology (31  Vacancies) 

47 Senior Cloud Engineer 
6 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 6 years of Technical and IT 
ÅØÐÅÒÉÅÎÃÅ ÏÕÔ ÏÆ ×ÈÉÃÈ ÁÔ ÌÅÁÓÔ σ ÙÅÁÒÓȭ 
experience in the field of cloud computing. 

48 
Senior AI Engineer 
(AI/GenAI/NLP/ML)  

4 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 5 years of experience in Data Science 
and Generative AI. Background in machine 
learning, deep learning, and natural language 
processing. Desirable experience in testing AI 
algorithms and models. 

49 Senior UI/ UX Designer 
1 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 06 years of experience in UI/UX 
designer roles. 

50 UI/ UX Designer 
6 
 

Min.: 25 
Max.: 35 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 03 years of experience in UI/UX 
designer roles 

51 Application Architect 
2 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 06 years of Technical and IT 
ÅØÐÅÒÉÅÎÃÅ ÏÕÔ ÏÆ ×ÈÉÃÈ ÁÔ ÌÅÁÓÔ σ ÙÅÁÒÓȭ 
experience in architecting, designing and 
managing banking platforms 

52 Enterprise Architect 
6 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 06 years of Technical and IT 
ÅØÐÅÒÉÅÎÃÅ ÏÕÔ ÏÆ ×ÈÉÃÈ ÁÔ ÌÅÁÓÔ σ ÙÅÁÒÓȭ 
experience in architecting, designing and 
managing banking platforms. 

53 Technology Architect 
2 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 06 years of Technical and IT 
experience out of whicÈ ÁÔ ÌÅÁÓÔ σ ÙÅÁÒÓȭ 
experience in architecting, designing and 
managing banking platforms 

54 
Infrastructure 
Architect 

2 
 

Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 06 years of Technical and IT 
ÅØÐÅÒÉÅÎÃÅ ÏÕÔ ÏÆ ×ÈÉÃÈ ÁÔ ÌÅÁÓÔ σ ÙÅÁÒÓȭ 
experience in designing and building large IT 
infrastructure projects. 

55 Integration Expert 
2 

 
Min.: 28 
Max.: 40 

Full Time B.E. / B.Tech. in Computer 
Science or Information Technology  from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum 06 years of Technical and IT 
ÅØÐÅÒÉÅÎÃÅ ÏÕÔ ÏÆ ×ÈÉÃÈ ÁÔ ÌÅÁÓÔ σ ÙÅÁÒÓȭ 
experience in integration process of banking 
platforms. 

Department ɀ Corporate & Institutional Credit (79 Vacancies)  

56 
Underwriting 
Specialists- Infra 

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
or 
CA/CMA/CFA 

Min. -12- Years of Experience in 
Bank's/Financial Institutions/Non Banking 
Financial Companies including -05- years in 
Infrastructure sector (Large Corporates) 
underwriting and team management. 

57 
Underwri ting 
Specialists- Heavy 
Industry  

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
or 
CA/CMA/CFA 

Minimum of 12- Years of Experience in 
Bank's/Financial Institutions/Non Banking 
Financial Companies including -05- years in 
metal/mining/heavy indutry/Core industry 
(Large Corporates) underwriting and time 
management. 
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58 
Underwriting 
Specialists- Real Estate 

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
or 
CA/CMA/CFA 

Minimum of -12- Years of Experience in 
Bank's/Financial Institutions/Non Banking 
Financial Companies including -05- years in 
Real Estate (Large Corporates) underwriting 
and team management. 

59 
Underwriting 
Specialists- Power 

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Ins titution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
or 
CA/CMA/CFA 

Minimum of -12- Years of Experience in 
Bank's/Financial Institutions/Non Banking 
Financial Companies including -05- years in 
Power sector (Large Corporates) underwriting 
and team management. 

60 
Product Sales Manager 
(PSM)- Transaction 
Banking 

5 
Min.: 28 
Max.: 38 

Graduation in any discipline from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Minimum of -05- Years of Experience in 
Bank's/Financial Institutions/Non Banking 
Financial Companies with at least -02- years 
exposure in Sales/ Relationship Management 
in Corporate Credit. 

61 
Senior Product Sales 
Manager (SPSM)- 
Transaction Banking 

5 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 

Minimum of -08- Years of Experience in 
Bank's/Financial Institut ions/Non Banking 
Financial Companies with at least -04- years 
exposure in Sales/ Relationship Management 
in Corporate Credit and team management. 

62 
Head Product Sales- 
Transaction Banking 

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Minimum of -12- Years of Experience in 
Bank's/Financial Institutions/Non Banking 
Financial Companies with at least -05- years 
exposure in Sales/ Relationship Management 
in Corporate Credit and team management. 

63 
Head- Market 
Intelligence Unit 

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 

Min. -12- Years of Experience in Bank's/ 
Financial Institutions/Non Banking Financial 
Companies including -05- years in consumer 
research 

64 
Product Manager- 
Corporate Banking 

3 
Min.: 30 
Max.: 40 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
OR 
CA/CMA/CFA 

Min. -08- Years of Experience in Bank's/ 
Financial Institutions/Non Banking Financial 
Companieswith at least -03- years in product 
team 

65 
Product Head- 
Corporate Banking 

1 
Min.: 32 
Max.: 45 

Graduation in any discipline AND Two Year 
Full Time MBA / PGDM in Finance from a 
University / Institution recognized by the 
Govt. of India/ Govt. bodies/ AICTE 
OR 
CA/CMA/CFA 

Min. -12- Years of Experience in Bank's/ 
Financial Institutions/Non Banking Financial 
Companieswith at least -05- years in product 
team 

66 
Relationship Manager- 
MNC 

6 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Minimum of 08 Years in Public / Private / 
Foreign Banks/ Financial Institutions with at 
least 3 years exposure in Sales/ Relationship 
Management in related field in Corporate 
Credit. 

67 
Relationship Manager- 
Real Estate 

6 
 

Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Minimum of 08 Years in Public / Private / 
Foreign Banks/ Financial Institutions with at 
least 3 years exposure in Sales/ Relationship 
Management in related field in Corporate 
Credit. 

68 
Relationship Manager- 
Conglomerate 

6 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Minimum of 08 Years in Public / Private / 
Foreign Banks/ Financial Institutions with at 
least 3 years exposure in Sales/ Relationship 
Management in related field in Corporate 
Credit. 

69 
Relationship Manager- 
Credit Lite 

6 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 

Minimum of 08 Years in Public / Private / 
Foreign Banks/ Financial Institutions with at 
least 3 years exposure in Sales/ Relationship 
Management in related field in Corporate 
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recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Credit. 

70 
Senior Relationship 
Manager- MNC 

3 
Min.: 32 
Max.: 45 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Min. 12 Years in Public / Private / Foreign 
Banks/ Financial Institutions with at least 5 
years exposure in Sales/ Relationship 
Management in relevant field in Corporate 
Credit. 

71 
Senior Relationship 
Manager- Real Estate 

3 
Min.: 32 
Max.: 45 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Min. 12 Years in Public / Private / Foreign 
Banks/ Financial Institutions with at least 5 
years exposure in Sales/ Relationship 
Management in relevant field in Corporate 
Credit. 

72 
Senior Relationship 
Manager- 
Conglomerate 

3 
Min.: 32 
Max.: 45 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Min. 12 Years in Public / Private / Foreign 
Banks/ Financial Institutions with at least 5 
years exposure in Sales/ Relationship 
Management in relevant field in Corporate 
Credit. 

73 
Senior Relationship 
Manager- Credit Lite 

3 
Min.: 32 
Max.: 45 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Min. 12 Years in Public / Private / Foreign 
Banks/ Financial Institutions with at least 5 
years exposure in Sales/ Relationship 
Management in relevant field in Corporate 
Credit. 

74 
Relationship 
Managers- Corporate 
Banking 

8 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 

Minimum of 08 Years in Public / Private / 
Foreign Banks/ Financial Institutions with at 
least 3 years exposure in Sales/ Relationship 
Management in related field in Corporate 
Credit. 

75 
Senior Relationship 
Managers- Corporate 
Banking 

3 
Min.: 32 
Max.: 45 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
Preferred : CA/CMA/CFA/MBA/PGDM 
 

Min. 12 Years in Public / Private / Foreign 
Banks/ Financial Institutions with at least 5 
years exposure in Sales/ Relationship 
Management in relevant field in Corporate 
Credit. 

76 
Asst. Vice President- 
MNC 

2 
Min.: 28 
Max.: 38 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -05- Years of Work Experience in Bank 
with 3 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in MNC client 
dealing. 

77 
Dy. Vice President- 
MNC 

1 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ 
Govt.bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -08- Years of Work Experience in Bank 
with 5 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in MNC Client 
dealing 
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78 
Asst. Vice President- 
Real Estate 

2 
Min.: 28 
Max.: 38 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -05- Years of Work Experience in Bank 
with 3 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in Real Estate client 
dealing 

79 
Dy. Vice President- 
Real Estate 

1 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -08- Years of Work Experience in Bank 
with 5 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Insti tutions with exposure in Real Estate Client 
dealing 

80 
Asst. Vice President- 
Conglomerate 

2 
Min.: 28 
Max.: 38 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution  
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -05- Years of Work Experience in Bank 
with 3 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in dealing 
Conglomerate client 

81 
Dy. Vice President- 
Conglomerate 

1 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -08- Years of Work Experience in Bank 
with 5 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in dealing 
Conglomerate Client. 

82 
Asst. Vice President- 
Credit Lite 

2 
Min.: 28 
Max.: 38 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -05- Years of Work Experience in Bank 
with 3 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in dealing Credit 
Lite Client 

83 
Dy. Vice President- 
Credit Lite 

1 
Min.: 30 
Max.: 40 

Graduation in any discipline and Post 
Graduate Degree/Diploma with 
Specialization in Finance (Min. 1 Year 
course) from a University / Institution 
recognized by the Govt. of India/ Govt. 
bodies/ AICTE 
 
OR 
 
CA/CMA/CFA 

Min. -08- Years of Work Experience in Bank 
with 5 years in Large/ Mid Corporate Credit in 
Public / Private / Foreign Banks/ Financial 
Institutions with exposure in dealing Credit 
Lite Client 

 
 
 

  The educational qualifications should have been obtained from the Institute recognized by AICTE/UGC/Government of India. 
 

* Please note that the Bank may modify the number of vacancies depending on its requirement. 
 

Credit History:   The candidate applying shall ensure that, they maintain a healthy Credit history and shall have a minimum CIBIL score of 

650 or above at the time of joining. The minimum credit score will be as per the Banks policy, amended from time to time. 

 

 



                                                                                                                                                     

10 
 

2. Roles & Responsibilities  
 
The detailed roles and responsibilities are appended herewith as Annexure-I. However, Bank reserves the right to modify and/or include 
any of the KRA(s) for any of the positions from time to time. 

 
 

3. Reservation in Posts  (Wherever applicable) : 

SN Department   Position  Vacancies 
Roster Points  Out of which PwD  

UR SC ST OBC EWS Total  VI HI OD ID 

1 Finance Manager -Business Finance 1 1 0 0 0 0 1 0 0 0 0 

2 
MSME 

Relationship Manager 120 49 18 9 32 12 120 1 1 1 1 

3 Relationship Manager 20 9 3 1 5 2 20 0 0 0 0 

4 

 Digital 
Group 

Head - AI 1 1 0 0 0 0 1 0 0 0 0 

5 Head ɂ Marketing Automation 1 1 0 0 0 0 1 0 0 0 0 

6 Head ɂ Merchant Business acquiring 1 1 0 0 0 0 1 0 0 0 0 

7 Project Manager- Head 1 1 0 0 0 0 1 0 0 0 0 

8 Digital Partnership lead ɂ Fintechs' 1 1 0 0 0 0 1 0 0 0 0 

9 
Zonal Lead Manager ɂ Merchant 
Acquiring Business 

13 8 1 0 3 1 13 0 0 0 0 

10 ATM/Kiosk Business Unit Manager 10 6 1 0 2 1 10 0 0 0 0 

11 Manager- AI Engineer 10 6 1 0 2 1 10 0 0 0 0 

12 Merchant Acquiring Ops team 10 6 1 0 2 1 10 0 0 0 0 

13 
New age Mobile Banking App product 
manager 

10 6 1 0 2 1 10 0 0 0 0 

14 UI/UX Specialist / Usability 8 5 1 0 2 0 8 0 0 0 0 

15 
Digital lending journey specialists (Retail, 
MSME & Agri) 

6 5 0 0 1 0 6 0 0 0 0 

16 Business Manager (UPI) 5 4 0 0 1 0 5 0 0 0 0 

17 Data Engineers 5 4 0 0 1 0 5 0 0 0 0 

18 Digital Fraud prevention specialists 5 4 0 0 1 0 5 0 0 0 0 

19 
Startup Business Lead ɂ Late stage 
startups/fintech engagements 

5 4 0 0 1 0 5 0 0 0 0 

20 Testing specialist 5 4 0 0 1 0 5 0 0 0 0 

21 Testing Specialist for Digital Products 5 4 0 0 1 0 5 0 0 0 0 

22 UPI-Merchant Product Manager 5 4 0 0 1 0 5 0 0 0 0 

23 Business Manager ɂ Payment Aggregator 4 3 0 0 1 0 4 0 0 0 0 

24 Process Automation- RPA 4 3 0 0 1 0 4 0 0 0 0 

25 Project Manager 4 3 0 0 1 0 4 0 0 0 0 

26 Business Manager (Debit Card) 3 3 0 0 0 0 3 0 0 0 0 

27 Digital Payment- International  3 3 0 0 0 0 3 0 0 0 0 

28 LSP ɂ Partnership Managers  3 3 0 0 0 0 3 0 0 0 0 

29 API Product Manager 2 2 0 0 0 0 2 0 0 0 0 

30 Business Manager (Internet Banking) 2 2 0 0 0 0 2 0 0 0 0 

31 
Digital marketing specialist for Analytic 
management platforms 

2 2 0 0 0 0 2 0 0 0 0 

32 
Digital marketing specialist for campaigns 
management platforms 

2 2 0 0 0 0 2 0 0 0 0 

33 
Digital marketing specialist for 
Personalization management platforms  

2 2 0 0 0 0 2 0 0 0 0 

34 Lead ɂ Merchant Acquiring (Offline) 1 1 0 0 0 0 1 0 0 0 0 

35 

Receivables 
Department 

Zonal Receivables Manager 27 12 4 2 7 2 27 1 0 0 0 

36 Regional Receivables Manager 40 17 6 3 10 4 40 1 0 0 0 

37 Area Receivables Manager 120 49 18 9 32 12 120 1 1 1 1 

38 Compliance Manager 1 1 0 0 0 0 1 0 0 0 0 

39 Complaint Manager 1 1 0 0 0 0 1 0 0 0 0 

40 Strategy Senior Manager 2 2 0 0 0 0 2 0 0 0 0 
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41 Strategy Manager 1 1 0 0 0 0 1 0 0 0 0 

42 Process Senior Manager 1 1 0 0 0 0 1 0 0 0 0 

43 Process Manager 2 2 0 0 0 0 2 0 0 0 0 

44 Vendor Manager 1 1 0 0 0 0 1 0 0 0 0 

45 MIS Manager 2 2 0 0 0 0 2 0 0 0 0 

46 Floor Manager 4 3 0 0 1 0 4 0 0 0 0 

47 

IT 

Senior Cloud Engineer 6 5 0 0 1 0 6 0 0 0 0 

48 Senior AI Engineer (AI/GenAI/NLP/ML) 4 3 0 0 1 0 4 0 0 0 0 

49 Senior UI/ UX Designer 1 1 0 0 0 0 1 0 0 0 0 

50 UI/ UX Designer 6 5 0 0 1 0 6 0 0 0 0 

51 Application Architect 2 2 0 0 0 0 2 0 0 0 0 

52 Enterprise Architect 6 5 0 0 1 0 6 0 0 0 0 

53 Technology Architect 2 2 0 0 0 0 2 0 0 0 0 

54 Infrastructure Architect  2 2 0 0 0 0 2 0 0 0 0 

55 Integration Expert 2 2 0 0 0 0 2 0 0 0 0 

56 

C&IC 

Underwriting Specialists- Infra 1 1 0 0 0 0 1 0 0 0 0 

57 Underwriting Specialists- Heavy Industry 1 1 0 0 0 0 1 0 0 0 0 

58 Underwriting Specialists- Real Estate  1 1 0 0 0 0 1 0 0 0 0 

59 Underwriting Specialists- Power 1 1 0 0 0 0 1 0 0 0 0 

60 
Product Sales Manager (PSM)- Transaction 
Banking 

5 4 0 0 1 0 5 0 0 0 0 

61 
Senior Product Sales Manager (SPSM)- 
Transaction Banking 

5 4 0 0 1 0 5 0 0 0 0 

62 Head Product Sales- Transaction Banking  1 1 0 0 0 0 1 0 0 0 0 

63 Head- Market Intelligence Unit 1 1 0 0 0 0 1 0 0 0 0 

64 Product Manager- Corporate Banking 3 3 0 0 0 0 3 0 0 0 0 

65 Product Head- Corporate Banking 1 1 0 0 0 0 1 0 0 0 0 

66 Relationship Manager- MNC 6 5 0 0 1 0 6 0 0 0 0 

67 Relationship Manager- Real Estate 6 5 0 0 1 0 6 0 0 0 0 

68 Relationship Manager- Conglomerate 6 5 0 0 1 0 6 0 0 0 0 

69 Relationship Manager- Credit Lite 6 5 0 0 1 0 6 0 0 0 0 

70 Senior Relationship Manager- MNC 3 3 0 0 0 0 3 0 0 0 0 

71 Senior Relationship Manager- Real Estate 3 3 0 0 0 0 3 0 0 0 0 

72 
Senior Relationship Manager- 
Conglomerate 

3 3 0 0 0 0 3 0 0 0 0 

73 Senior Relationship Manager- Credit Lite 3 3 0 0 0 0 3 0 0 0 0 

74 
Relationship Managers- Corporate 
Banking 

8 5 1 0 2 0 8 0 0 0 0 

75 
Senior Relationship Managers- Corporate 
Banking 

3 3 0 0 0 0 3 0 0 0 0 

76 Asst. Vice President- MNC 2 2 0 0 0 0 2 0 0 0 0 

77 Dy. Vice President- MNC 1 1 0 0 0 0 1 0 0 0 0 

78 Asst. Vice President- Real Estate 2 2 0 0 0 0 2 0 0 0 0 

79 Dy. Vice President- Real Estate 1 1 0 0 0 0 1 0 0 0 0 

80 Asst. Vice President- Conglomerate 2 2 0 0 0 0 2 0 0 0 0 

81 Dy. Vice President- Conglomerate 1 1 0 0 0 0 1 0 0 0 0 

82 Asst. Vice President- Credit Lite 2 2 0 0 0 0 2 0 0 0 0 

83 Dy. Vice President- Credit Lite 1 1 0 0 0 0 1 0 0 0 0 

Total  592 352 56 24 123 37 592 4 2 2 2 
 

A candidate can apply for only one post/position & one location only (wherever vacancies are notified location wise) advertised for one department / 

vertical and not more than one application should be submitted by any candidate for one department / vertical. In case of multiple Applications for 

different positions in same department/vertical, only the latest valid (completed) application will be retained and the application fee/intimation charges 

paid for the other multiple registration (s) will stand forfeited.  
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Abbreviations stand for:  SC - Scheduled Caste, ST - Scheduled Tribe, OBC - Other Backward Classes, EWS ɀ Economically Weaker Sections, UR- 

Unreserved, PWD - Persons with Disability, OH-Orthopedically Handicapped, HI ɀ Hearing Impaired, VI- Visually Impaired, ID- Intellectually Disabled. 

 
 

NOTE: 

 

1. Please note that change of category submitted by the applicant will not be permitted at any stage after registration of online application. 
2. Candidates bÅÌÏÎÇÉÎÇ ÔÏ /"# ÃÁÔÅÇÏÒÙ ÂÕÔ ÃÏÍÉÎÇ ÉÎ ÔÈÅ ȬÃÒÅÁÍÙ ÌÁÙÅÒȭ ÁÎÄȾ ÏÒ ÉÆ ÔÈÅÉÒ ÃÁÓÔÅ ÄÏÅÓ ÎÏÔ ÆÉÎÄ ÐÌÁÃÅ ÉÎ ÔÈÅ #ÅÎÔÒÁÌ ,ÉÓÔ ÁÒÅ not entitled to 
/"# ÒÅÓÅÒÖÁÔÉÏÎ ÁÎÄ ÁÇÅ ÒÅÌÁØÁÔÉÏÎȢ 4ÈÅÙ ÓÈÏÕÌÄ ÉÎÄÉÃÁÔÅ ÔÈÅÉÒ ÃÁÔÅÇÏÒÙ ÁÓ Ȭ'%.%2!,ȭ ÏÒ '%.%2!, ɉ/#Ⱦ()Ⱦ6)Ⱦ)$Ɋ ÁÓ ÁÐplicable. 

3. "ÅÎÅÆÉÔ ÏÆ ÒÅÓÅÒÖÁÔÉÏÎ ÕÎÄÅÒ %73 ÃÁÔÅÇÏÒÙ ÉÓ ÐÅÒÍÉÓÓÉÂÌÅ ÏÎÌÙ ÕÐÏÎ ÐÒÏÄÕÃÔÉÏÎ ÏÆ ÁÎ Ȭ)ÎÃÏÍÅ ÁÎÄ !ÓÓÅÔ #ÅÒÔÉÆÉÃÁÔÅȭ ÉÓÓÕÅÄ ÂÙ a Competent Authority in 
the format prescribed. 

4. Caste/EWS/PWD certificate issued by Competent Authority on format prescribed by the Government of India will have to be submitted by the 
candidates applying under SC/ST/OBC/EWS/PWD category, while submitting their application/s. 

5. The number of vacancies including reserved vacancies mentioned above are provisional and may vary according to the actual requirement of the Bank. 
6. Reservation for PWD is horizontal and within the overall vacancies for the post. 
7. Candidates seeking age relaxation will be required to submit copies of necessary certificate(s) at the time of Interview and/or at any subsequent stage 

of the recruitment process as and when required by Bank. 
8. There is no reservation for Ex-3ÅÒÖÉÃÅÍÅÎ ÉÎ /ÆÆÉÃÅÒÓȭ #ÁÄÒÅȢ 
9. Maximum age indicated is for General category candidates as on 01.10.2024. Relaxation in upper age limit will be available as detailed below. 
 
 

3.1 Relaxation in Upper Age Limit : 
 
 

S.N. Category Age Relaxation (years)  

1. Scheduled Caste 5  

2. Scheduled Tribe 5 

3. Other Backward Classes (Non-Creamy Layer) 3  

4. Persons with Disability 

Gen/EWS ɀ 10,  

OBC ɀ 13,  

SC/ST - 15 

5. 

Ex-servicemen, Commissioned Officers including Emergency Commissioned Officers (ECOs)/ Short Service 

Commissioned Officers (SSCOs) who have rendered at least 5 years military service and have been 

released on completion of assignment (including those whose assignment is due to be completed within 

one year from the last date of receipt of application) otherwise than by way of dismissal or discharge on 

account of misconduct or inefficiency or physical disability attributable to military service or invalidment 

Gen/EWS ɀ 5, 

OBC ɀ 8, 

SC/ST ɀ 10 

6. Persons affected by 1984 riots 5 

 
The aforesaid Relaxation of Upper Age is applicable as per the Reservation Points available for different positions as mentioned above. 
 
 

4. Remuneration  & Location of Posting:   
 

Remuneration: 2ÅÍÕÎÅÒÁÔÉÏÎ ×ÉÌÌ ÂÅ ÏÆÆÅÒÅÄ ÂÁÓÅÄ ÏÎ ÃÁÎÄÉÄÁÔÅȭÓ ÑÕÁÌÉÆÉÃÁÔÉÏÎÓȟ ÅØÐÅÒÉÅÎÃÅȟ ÏÖÅÒÁÌÌ ÓÕÉÔÁÂÉÌÉÔÙȟ ÌÁÓÔ ÄÒÁ×Î ÓÁÌÁÒÙ ÏÆ ÔÈÅ 
candidate and market benchmark. 
 
Location of Posting : 4ÈÅ ÐÌÁÃÅ ÏÆ ÐÏÓÔÉÎÇ ×ÉÌÌ ÂÅ ÄÅÐÅÎÄÉÎÇ ÕÐÏÎ ÔÈÅ "ÁÎËȭÓ ÒÅÑÕÉÒÅÍent from time to time. Selected Candidates shall be 
placed at any of its Offices/Branches in India.  
 
For Positions mentioned at serial no. 35 to 46 in the table given under point no 1 above, number of vacancies against each location 
(tentative) of posting is given as under: 
 
 for the position of Zonal Receivables Manager at S No. 35: 
 

S No State Location  Vacancy 

  

S No State Location   Vacancy 

1 ASSAM GUWAHATI 1 10 MADHYA PRADESH BHOPAL 2 

2 BIHAR PATNA 1 11 MAHARASHTRA PUNE 1 

3 CHHATTISGARH RAIPUR 1 12 ODISHA BHUBANESWAR 1 

4 DELHI DELHI 1 13 PUNJAB LUDHIANA 1 

5 

GUJARAT 

AHMEDABAD 1 14 RAJASTHAN JAIPUR 3 

6 BARODA 2 15 TAMIL NADU CHENNAI 1 

7 RAJKOT 2 16 TELANGANA HYDERABAD 1 

8 KARNATAKA MANGALURU 2 17 
UTTAR PRADESH 

BAREILLY 2 

9 KERALA ERNAKULAM 1 18 LUCKNOW 3 
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Location of Posting for the position of Regional Receivables Manager at S No. 3 6: 
 

S No STATE Location  Vacancy 

  

S No STATE Location  Vacancy 

1 

ANDHRA PRADESH 

GUNTUR 1 18 MADHYA PRADESH BHOPAL 1 

2 RAJAHMUNDRY 1 19 PUNJAB LUDHIANA 1 

3 TIRUPATHI 1 20 

RAJASTHAN 

BHARATPUR 1 

4 VIJAYAWADA 1 21 JODHPUR 1 

5 ASSAM JORHAT 2 22 UDAIPUR 3 

6 BIHAR MUZAFFARPUR 2 23 TAMIL NADU COIMBATORE 1 

7 CHANDIGARH CHANDIGARH 1 24 TELANGANA HYDERABAD 2 

8 

GUJARAT 

AHMEDABAD 1 25 

UTTAR PRADESH 

AYODHYA 1 

9 BARODA 2 26 KANPUR 1 

10 JAMNAGAR 1 27 MORADABAD 1 

11 RAJKOT 1 28 PILIBHIT 1 

12 SURAT 2 29 PRAYAGRAJ 1 

13 
JHARKHAND 

JAMSHEDPUR 1 30 VARANASI 1 

14 RANCHI 1 31 
WEST BENGAL 

BURDWAN 1 

15 

KARNATAKA 

HUBBALLI 1 32 KOLKATA 2 

16 SHIVAMOGGA 1 
  

17 UDUPI 1 

 
 
Location of Posting for the position of Area Receivables Manager at S No. 3 7: 
 

S No State Location  Vacancy  

  

S No State Location  Vacancy  

1 

ANDHRA PRADESH 

RAJAHMUNDRY 3 47 

MAHARASHTRA 

AMRAVATI 1 

2 TIRUPATHI 1 48 JALGAON 1 

3 VIJAYAWADA 1 49 KOLHAPUR 1 

4 VISHAKHAPATNAM 1 50 NAGPUR 1 

5 
ASSAM 

GUWAHATI 1 51 NASHIK 1 

6 JORHAT 2 52 SAMBHAJINAGAR 1 

7 

BIHAR 

DARBHANGA 1 53 SOLAPUR 1 

8 GAYA 1 54 ODISHA CUTTACK 1 

9 MUZAFFARPUR 2 55 PUDUCHERRY PUDUCHERRY 2 

10 PURNEA 1 56 

PUNJAB 

AMRITSAR 1 

11 

CHHATTISGARH 

BILASPUR 1 57 JALANDHAR 1 

12 DHAMTARI 1 58 LUDHIANA 1 

13 DURG 1 59 

RAJASTHAN 

AJMER 1 

14 RAIPUR 1 60 ALWAR 1 

15 DELHI DELHI 2 61 BANSWARA 2 

16 

GUJARAT 

ANAND 1 62 BHARATPUR 1 

17 BANAS KANTHA 1 63 BHILWARA 2 

18 BARODA 4 64 BIKANER 1 

19 BHARUCH 1 65 JODHPUR 1 

20 BHAVNAGAR 1 66 KOTA 1 

21 BHUJ 1 67 
SAWAI 
MADHOPUR 

1 

22 DAHOD 1 68 UDAIPUR 1 

23 GANDHINAGAR 1 69 TAMIL NADU TIRUCHIRAPALLI 1 

24 GODHRA 1 70 TELANGANA HYDERABAD 2 

25 JAMNAGAR 1 71 
UTTAR PRADESH 

AGRA 1 

26 JUNAGADH 1 72 ALIGARH 1 
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27 KHEDA 1 73 
AMBEDKAR 
NAGAR 

1 

28 MEHSANA 1 74 AYODHYA 1 

29 NAVSARI 1 75 BAREILLY 1 

30 RAJKOT 1 76 FATEHPUR 2 

31 SABARKANTHA 1 77 GORAKHPUR 1 

32 SURAT 2 78 KANPUR 2 

33 SURENDRANAGAR 1 79 LUCKNOW 2 

34 VALSAD 1 80 MEERUT 1 

35 JHARKHAND JAMSHEDPUR 1 81 MORADABAD 1 

36 

KARNATAKA 

BENGALURU 4 82 PILIBHIT 1 

37 HASSAN 1 83 PRAYAGRAJ 2 

38 KALABURAGI 1 84 RAE BARELI 1 

39 MANDYA 1 85 SHAHJAHANPUR 1 

40 PUTTUR 1 86 SULTANPUR 1 

41 SHIVAMOGGA 1 87 VARANASI 4 

42 UDUPI 1 88 
UTTARAKHAND 

HALDWANI 1 

43 KERALA THRISSUR 1 89 RUDRAPUR 1 

44 

MADHYA PRADESH 

BHOPAL 2 90 

WEST BENGAL 

BURDWAN 1 

45 GWALIOR 2 91 KOLKATA 2 

46 JABALPUR 3 92 SILIGURI 1 

 
Location of Postings for the positions from  S No. 38 to 46: 
 

S No Position  State Location  Vacancy 

1 Strategy Manager 

Maharastra Mumbai 

1 

2 Strategy Senior Manager 2 

3 Vendor Manager 1 

4 MIS Manager 2 

5 Process Manager Telengana & Delhi Hyderabad & Delhi 2 

6 Process Senior Manager 

Maharastra Mumbai 

1 

7 Complaint Manager 1 

8 Compliance Manager 1 

9 Floor Manager 
Maharastra, Punjab, West 
Bengal & Karnataka 

Mumbai, Mohali, 
Kolkata & Bangaluru 

4 

 
Please note that  the Bank reserve the right to modify/add/delete the location of posting &  number of vacancies as per its business 
requirement and selected candidates are liable to be posted / transferred by the Bank at its absolute discretion to any of the branches/ 
offices of the Bank or to any  place in India. 

 

5. Nature of Employment : 
 

The engagement under the contract is for a period of three (-3-) years or upto attaining the age of -62- years, whichever is earlier and can 
be subsequently renewed yearly for -1- year each in such a manner that the total engagement period is not more than -5- year, subject to 
satisfactory performance at the discretion of the Bank (subject to maximum age as -62- years). 
 

6. Application fees : 

   

¶ Rs.600/- + Applicable Taxes + Payment Gateway Charges for General, EWS & OBC candidates 
¶ Rs.100/- + Applicable Taxes + Payment Gateway Charges for SC, ST, PWD & Women 

 

The candidate is required to pay the non-refundable application fee/Intimation charges irrespective of whether online test is conducted 
or not and even if the candidate is shortlisted or not for the interview. 
 

A. SELECTION PROCEDURE: 
 
¶ Selection will be based on short listing and subsequent round of Personal Interview and/or any other selection method. 
¶ Bank reserves the right to change (cancel/ modify/ add) any of the criteria, method of selection and provisional allotment etc. 
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¶ 4ÈÅ "ÁÎË ÒÅÓÅÒÖÅÓ ÉÔÓ ÒÉÇÈÔ ÔÏ ÃÁÌÌ ÃÁÎÄÉÄÁÔÅÓ ÉÎ Á ÐÁÒÔÉÃÕÌÁÒ ÒÁÔÉÏȟ ÁÔ ÉÔÓ ÓÏÌÅ ÄÉÓÃÒÅÔÉÏÎȟ ÁÓ ÐÅÒ ÔÈÅ "ÁÎËȭÓ ÒÅÑÕÉÒÅÍÅÎÔȢ 
¶ Adequate number of candidates as decided by the Bank will be shortlisted based on their qualification, experience and overall 

suitability for Interview. Most suitable candidates will be called for the selection process (PI/any other selection method) and 
merely applying / being eligible for the post does not entitle the candidate to be eligible for the selection process. 

¶ The qualifying marks in Interview/selection procedure will be decided by the Bank. 
¶ A candidate should qualify in all the processes of selection i.e. Personal Interview and/or other selection method (as the case may 

be) and should be sufficiently high in the merit to be shortlisted for subsequent process. 
¶ In case more than one candidate scores the cut off marks (common mark at cut off point), such candidates will be ranked 

according to their age in descending order. 
¶ Bank reserves the right to consider the candidature of the candidate to any other position and/or location mentioned in this 

advertisement other than for which he/she has applied for, subject to the condition that the candidate fulfil the eligibility criteria 
prescribed for the position for which the candidate is considered for. 

¶ Bank reserves the right to combine two or more similar position/s as one position, if necessitated. 
 

B. HOW TO APPLY: 
 
Candidates are required to have a valid per sonal email ID and Contact Number. It should be kept active till completion of this 

recruitment project. Bank may send call letters for Personal interview and/or Selection Process on the registered Email ID. In case, a 

candidate does not have a valid personal email ID, he/she should create his/ her new email ID before applying. 

a) GUIDELINES FOR FILLING ONLINE APPLICATION: 
 

i. #ÁÎÄÉÄÁÔÅÓ ÓÈÏÕÌÄ ÖÉÓÉÔ "ÁÎËȭÓ ×ÅÂÓÉÔÅ www.bankofbaroda.in/career.htm  and register themselves online in the 
appropriate Online Application Format, available through the link being enabled on the Careers-> Current Opportunities on 
ÔÈÅ "ÁÎËȭÓ ×ÅÂÓÉÔÅ Ǫ ÐÁÙ ÔÈÅ ÁÐÐÌÉÃÁÔÉÏÎ ÆÅÅ ÕÓÉÎÇ $ÅÂÉÔ #ÁÒÄ Ⱦ #ÒÅÄÉÔ #ÁÒÄ Ⱦ )ÎÔÅÒÎÅÔ "ÁÎËÉÎÇ ÅÔÃȢ 

ii. Candidates need to upload their Bio-data while filling online application. Candidates are also required to upload their 
scanned photograph, signature and other documents related to their eligibility. Please refer to Annexure II regarding 
scanning of photograph & signature and upload of documents. 

iii.  Candidates are advised to carefully fill in the online application themselves as no change in any of the data filled in the online 
application will be possible/ entertained. Prior to submission of the online application, candidates are advised to verify the 
details in the online application form and modify the same, if required. No change is permitted after clicking on SUBMIT 
button. Visually Impaired candidates will be responsible for getting the details filled in/carefully verifying, in the online 
application and ensuring that the same are correct prior to submission as no change is possible after submission. 

iv. The name of the candidate should be spelt correctly in the application as it appears in the certificates/ mark sheets. Any 
change/ alteration found, may disqualify the candidature. 

v. An online application which is incomplete in any respect and unsuccessful fee payment will not be considered as valid. 
vi. Candidates shall also be required to submit supporting documents such as Date of Birth Proof, Graduation Certificate, Other 

Certifications, Experience Letter (any document which substantiates relevant experience), Document showing Break up of 
CTC, Latest Salary Slip (e.g.  July 2024/ August 2024 / September 2024), etc.  at the time of submitting the online application 
form. 

vii. Candidates are advised in their own interest to apply online much before the closing date and not to wait till the last date to 
avoid the possibility of disconnection / inability / failure to log on to the website on account of heavy load on internet or 
website jam. 

viii.  Bank of Baroda does not assume any responsibility for the candidates not being able to submit their applications within the 
last date on account of aforesaid reasons or for any other reason beyond the control of Bank of Baroda. 
 

b)  PAYMENT OF FEES: 
 

i. Application fees and Intimation Charges (Non-refundable) of Rs. 600/-for General /EWS and OBC candidates (plus applicable 
GST & transaction charges) and Rs.100/- (Intimation charges only) for SC/ ST/PWD/Women candidates (plus applicable GST 
& transaction charges) will be applicable. Bank is not responsible if any of the candidates makes more than one payment/s 
and no request for refund of fees shall be entertained. 

ii. Fee payment will have to be made online through payment gateway available thereat. 
iii.  After ensuring the correctness of the particulars of the application form, candidates are required to pay fees through the 

payment gateway integrated with the application. No change/edit will be allowed thereafter. 
iv. The payment can be made by using Debit Card / Credit Card / Internet Banking etc. by providing information as asked on the 

screen. Transaction charges for online payment, if any, will be borne by the candidates. 
v. On successful completion of the transaction, e-receipt and application form with the data entered by the candidate will be 

generated, which should be printed and retained by the candidate. 
vi. If the online transaction is not successfully completed, please register again and make payment online. 
vii. There is also a provision to reprint the application form containing fee details, at later stage. 
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c) GENERAL INFORMATION: 
 
i)  The selected candidate will be required to sign an employment contract. 
ii)  Candidates should satisfy themselves about their eligibility for the post applied for as on the cut-off date (01.10.2024) and 

also ensure that the particulars furnished by him/her are correct in all aspects. 
iii)  In case of multiple applications, only the last valid (complete) application will be retained. Multiple appearance by a 

candidate for a single post in interview will be summarily rejected/candidature cancelled. 
iv)  Candidates serving in Govt./Quasi Govt. offices, Public Sector undertakings including Nationalized Banks and Financial 
)ÎÓÔÉÔÕÔÉÏÎÓ ÁÒÅ ÁÄÖÉÓÅÄ ÔÏ ÓÕÂÍÉÔ Ȭ.Ï /ÂÊÅÃÔÉÏÎ #ÅÒÔÉÆÉÃÁÔÅȭ ÆÒÏÍ ÔÈÅÉÒ ÅÍÐÌÏÙÅÒ ÁÔ ÔÈÅ ÔÉÍÅ ÏÆ interview, failing which their 
candidature may not be considered. In case of selection, candidates will be required to produce relieving letter from the 
employer at the time of taking up the engagement and clearance from the respective authorities, wherever applicable. 

v) In case it is detected at any stage of recruitment that a candidate does not fulfil the eligibility norms and / or that he / she 
has furnished any incorrect / false information or has suppressed any material fact(s), his / her candidature will stand 
cancelled. If any of these shortcomings is / are detected even after appointment, his /her services are liable to be terminated 
without notice. 

vi)  Decisions of bank in all matters regarding eligibility, conduct of interviews, other tests and selection would be final and 
binding on all candidates. No representation or correspondence will be entertained by the bank in this regard. 

vii)  IÎÔÉÍÁÔÉÏÎÓȟ ×ÈÅÒÅÖÅÒ ÒÅÑÕÉÒÅÄ ×ÉÌÌ ÂÅ ÎÏÔÉÆÉÅÄ ÏÎ "ÁÎËȭÓ ×ÅÂÓÉÔÅ ÁÎÄȾ ÏÒ ÓÅÎÔ ÂÙ ÅÍÁÉÌ ÁÎÄȾ ÓÍÓ ÏÎÌÙ ÔÏ ÔÈÅ ÅÍÁÉÌ 
ID and mobile number registered in the online application form. Bank shall not be responsible if the information/ 
intimations do not reach candidates in case of change in the mobile number, email address, technical fault or otherwise, 
beyond the control of Bank. CanÄÉÄÁÔÅÓ ÁÒÅ ÁÄÖÉÓÅÄ ÔÏ ËÅÅÐ Á ÃÌÏÓÅ ×ÁÔÃÈ ÏÎ ÔÈÅ ÁÕÔÈÏÒÉÚÅÄ "ÁÎËȭÓ ×ÅÂÓÉÔÅ 
www.bankofbaroda.in for latest updates. 

viii)  Any legal proceedings in respect of any matter of claim or dispute arising out of this advertisement and/or an application in 
response thereto can be instituted only in Mumbai and courts/tribunals/forums at Mumbai only shall have sole and 
exclusive jurisdiction to try any cause/dispute. 

ix)   The Bank reserves the right to modify the place of posting as per administrative requirements of the Bank from time to time. 

7. ANNOUNCEMENTS: 

 
All further Announcements/Addendum or Corrigendum (if any)/details pertaining to this process will only be published/ provided 

ÏÎ ÁÕÔÈÏÒÉÚÅÄ "ÁÎËȭÓ ×ÅÂÓÉÔÅ www.bankofbaroda.in from time to time under Career section/web page Ą  Current Opportunities.  

No separate communication/intimation will be sent to the candidates who are not shortlisted/not selected in the process. All 

notification/ ÃÏÍÍÕÎÉÃÁÔÉÏÎ ÐÌÁÃÅÄ ÏÎ ÔÈÅ "ÁÎËȭÓ ×ÅÂÓÉÔÅ ÓÈÁÌÌ ÂÅ ÔÒÅÁÔÅÄ ÁÓ ÉÎÔÉÍÁÔÉÏÎ ÔÏ ÁÌÌ ÔÈÅ ÃÁÎÄÉÄÁÔÅÓ ×ÈÏ ÈÁÖÅ ÁÐÐÌÉÅÄ ÆÏÒ ÔÈÅ 

said project. 

If such instances go undetected during the current selection process but are detected subsequently, such disqualification will take 

place with retrospective affect. Clarifications/ Decisions of the Bank in respect of all matters pertaining to this recruitment 

would be final and binding on all candidates.  

The Bank reserves the right to reject any application/candidature at any stage or cancel the conduct of interview/ any other selection 

process or increase/decrease the vacancies for any of the positions, as per the requirement of the Bank or to cancel the Recruitment 

Process entirely at any stage without assigning any reason. 

 
 
 

Mumbai                     
30.10.2024                              Chief General Manager (HRM & Marketing ) 

http://www.bankofbaroda.in/
http://www.bankofbaroda.in/
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ANNEXURE I 
 

ROLES AND RESPONSIBILITIES 
 

Department - Finance 
Name of Position  Manager - Business Finance 

¶ Providing financial information for monitoring business performance 
¶ Supporting Funds transfer pricing mechanism 
¶ Performance Management: - Supporting VP finance and Head Business Finance to Provide Business Heads with the financial management information 

necessary to monitor the performance of business. 
¶ Supporting Funds Transfer Pricing (FTP) framework of the bank to optimise overall profitability of the bank and incentivise growth businesses to develop in 

line with strategic plan of the Bank 
¶ Ensuring appropriate yield curves implemented for reflecting vertical performance is correctly captured using FTP 
¶ Supporting  respective businesses have a robust plan and budget and receive accurate timely monthly revenue, cost and Risk Weighted Assets (RWA) 

information (as necessary) to enable performance to be monitored against these plans. 
¶ Creating and maintaining a strategic and scalable Information Management Infrastructure to deliver quality MIS and Business analytics to support business 

growth. 
¶ Collaborating strongly with the business/ support units and provide them superior data / fact led analytical insights (business and external environment) 

that help them take critical business decisions 
¶ Capturing and assimilating market intelligence and use analytics to provide relevant insights and financial modelling for business purpose 
¶ Driving and implementing capital budgeting decisions for any new projects in all business units. 
¶ Cost Management and Control:  -  Support Development and maintenance of appropriate policies and procedures which ensure that cost budgets are 

rigorously adhered to, that resources under the direct control and influence of the Business are spent carefully, and only in support of approved plans and 
initiatives. 
¶ Balance Sheet Management: -  Ensuring capital usage and allocation is optimised across Business and drivers of capital usage are well understood. 
¶ Accounting Policy Support and Advisory: -  Providing a source of genuine expertise on accounting policies, their applicability to the CB businesses, and 

their interpretation in the case of individual transactions. 
¶ Risk Management  -  Responsible for identifying, assessing, monitoring, controlling and mitigating risks relevant to Business Finance. 
¶ Governance - Awareness and understanding of the regulatory framework in which the Bank operates, and the regulatory requirements and expectations 

relevant to the role. 
¶ Supporting VP finance, Head Business Finance and new business activity wherever required 

 
Department ɀ MSME Banking 

Name of Position  Relationship Manager & Relationship Senior Manager  
Ɇ 4Ï ÉÄÅÎÔÉÆÙ ÎÅ× ÂÕÓÉÎÅÓÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ Ⱦ ÃÏÎÄÕÃÔÉÎÇ ÃÕÓÔÏÍÅÒ ÏÕÔÒÅÁÃÈ ÐÒÏÇÒÁÍÓ ×ÉÔÈ -3-% ÐÒÏÄÕÃÔ ÂÁÓËÅÔȢ 
Ɇ 4Ï ÁÃÈÉÅÖÅ ÓÅÔ ÔÁÒÇÅÔÓ ÉÎ ÔÅÒÍÓ ÏÆ ÒÅÖÅÎÕÅȟ ÐÒÏÆÉÔÁÂÉÌÉÔÙ ÁÎÄ ÂÕÓÉÎÅÓÓ ÖÏÌÕÍÅȢ 
Ɇ $ÅÅÐÅÎÉÎÇ 2ÅÌÁÔÉÏÎÓÈÉÐ ×ÉÔÈ ÅØÉÓÔÉÎÇ ÁÎÄ ÐÏÔÅÎÔÉÁÌ -3-% #ÌÉÅÎÔÓȢ 
Ɇ #ÒÏÓÓ 3ÅÌÌÉÎÇ ÏÆ !ÎÃÉÌÌÁÒÙ "ÕÓÉÎÅÓÓ ÔÏ %ØÉÓÔÉÎÇ ÁÓ ×ÅÌÌ ÁÓ .Å× -3-% #ÕÓÔÏÍÅÒÓȢ 
Ɇ #ÒÅÁÔÉÎÇ !ÃÃÏÕÎÔ 0ÌÁÎÓ ÆÏÒ -3-% "ÏÒÒÏ×ÅÒÓ ÁÌÏÎÇ ×ÉÔÈ /ÐÐÏÒÔÕÎÉÔÙ Ǫ )ÎÃÏÍÅ !ÎÁÌÙÓÉÓȢ 
Ɇ 4Ï ÉÄÅÎÔÉÆÙ ÍÁÒËÅÔ ÐÕÌÓÅ ÁÎÄ ÁÎÁÌÙÓÉÓ ÏÆ ÃÏÍÐÅÔÉÔÏÒ ÁÃÔÉÖÉÔÉÅÓȢ 
Ɇ 4Ï ÃÏÍÍÕÎÉÃÁÔÅ ËÅÙȾÒelevant information regarding clients/MSME portfolio to higher authorities from time to time. 
Ɇ 3ÕÐÐÏÒÔÉÎÇ "ÒÁÎÃÈ ÆÏÒ ÓÍÏÏÔÈ ÏÎ-boarding of fresh MSME business. 
Ɇ 4Ï ÎÅÇÏÔÉÁÔÅ ÄÅÁÌÓ 
Ɇ !ÎÄ ÉÎÔÅÒÁÃÔ ×ÉÔÈ ÐÅÏÐÌÅ ÁÔ ÖÁÒÉÏÕÓ ÌÅÖÅÌÓ ×ÉÔÈÉÎ ÁÎÄ ÏÕÔÓÉÄÅ ÏÒÇÁÎÉÚÁÔÉon. 
Ɇ !ÂÉÌÉÔÙ ÔÏ ÉÄÅÎÔÉÆÙ ËÅÙ ÉÓÓÕÅÓ ÉÎ ÃÏÍÐÌÅØ ÐÒÏÂÌÅÍÓȾÁÓÓÉÇÎÍÅÎÔÓ ÁÎÄ ÁÎÁÌÙÚÅ ÔÈÏÓÅ ÔÏ ÍÁËÅ ÅÆÆÅÃÔÉÖÅ ÄÅÃÉÓÉÏÎÓȢ 
Ɇ !ÂÉÌÉÔÙ ÔÏ ÃÏÎÄÕÃÔ ÐÒÅÌÉÍÉÎÁÒÙ ÄÕÅ ÄÉÌÉÇÅÎÃÅ ÔÈÒÏÕÇÈ ÓÔÕÄÙ ÏÆ ÆÉÎÁÎÃÉÁÌ ÐÁÒÁÍÅÔÅÒÓȟ ÄÉÓÃÕÓÓÉÏÎÓȟ ÆÅÅÄÂÁÃËÓȟ ÏÂÓÅÒÖÁÔÉÏÎÓ ÁÎd market intelligence. 

Department ɀ Digital Group  
Name of Position  Head - AI 
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÔÏ ÄÅÅÐÅÎ ÁÎÄ ÄÒÉÖÅ !ÒÔÉÆÉÃÉÁÌ )ÎÔÅÌÌÉÇÅÎÃÅ ɉ!)Ɋ ÔÅÃÈÎÏÌÏÇÙ ÆÏÒ ÏÕÒ ÆÉÎÁÎÃÉÁÌ ÐÒÏÄÕÃÔÓ ÁÎÄ ÓÅÒÖÉÃÅÓȠ 
Ɇ 5ÎÃÏÖÅÒ ÔÈÅ ÆÕÔÕÒÅ ÐÏÔÅÎÔÉÁÌÓ ÏÆ ÅÍÅÒÇÉÎÇ !) 4ÅÃÈÎÏÌÏÇÉÅÓ ÁÎÄ ÔÈÅ ÖÁÌÕÅÓ Ôhey can bring to build a new ecosystem; 
Ɇ 0ÒÏÖÉÄÅ ÂÕÓÉÎÅÓÓ Ⱦ ÍÁÎÁÇÅÍÅÎÔ ÃÏÎÓÕÌÔÁÎÃÙ ÉÎ ÄÅÖÅÌÏÐÉÎÇ ÎÅ× ÂÕÓÉÎÅÓÓ ÃÁÓÅÓ ÁÎÄ ÏÂÔÁÉÎÅÄ ÂÕÙ-in from various partners with focus in Artificial Intelligence 
(AI) technologies; 
Ɇ 3ÅÅËÓ ÁÃÔÉÖÅ ÐÁÒÔÎÅÒÓÈÉÐÓ ÔÏ ÆÏÒÍ ÉÎÎÏvative ideas and approaches to improve the business use cases that aim to increase consumption and adoption rate; 
Ɇ 0ÅÒÆÏÒÍ ÒÅÇÕÌÁÒ ÓÃÁÎȟ ÒÅÓÅÁÒÃÈ ÁÎÄ ÄÅÖÅÌÏÐ ÉÍÐÁÃÔÆÕÌ ÐÒÏÏÆ ÏÆ ÃÏÎÃÅÐÔÓȟ ÐÒÏÔÏÔÙÐÅÓ ÆÏÒ ÎÅ× ÂÕÓÉÎÅÓÓ ÃÁÓÅÓ ÉÎ ÏÒÄÅÒ ÔÏ ÉÄÅÎÔify new technology/business gaps 
whereby there are potential opportunities for demand/supply aggregation; 
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÔÏ ÇÅÎÅÒÁÔÅ ÌÅÁÄÓ ÁÎÄ ÅÎÇÁÇÅ ÐÁÒÔÎÅÒÓ ÉÎ ÆÒÁÍÉÎÇ ÔÈÅÉÒ ÂÕÓÉÎÅÓÓ ÃÈÁÌÌÅÎÇÅÓȟ ÃÏ-create and propose effective business use cases solutions; 
Ɇ 7ÏÒË ÃÌÏÓÅÌÙ with technology team, to provide business direction and technical guidance to establish product roadmaps to meet business need and demand; 
Ɇ "ÕÉÌÄ ËÎÏ×ÌÅÄÇÅ ÁÎÄ ÅØÐÅÒÔÉÓÅ ÉÎ ÅÍÅÒÇÉÎÇ !) ÔÅÃÈÎÏÌÏÇÉÅÓ ÔÏ ÐÒÏÍÏÔÅ ÔÅÃÈÎÏÌÏÇÙ ÁÄÏÐÔÉÏÎ ÉÎÔÅÒÎÁÌÌÙ ÁÎÄ ÅØÔÅÒÎÁÌÌÙ within the organization. 
Name of Position  Head ɀ Marketing Automation  
Ɇ $ÅÖÅÌÏÐ ÁÎÄ ÉÍÐÌÅÍÅÎÔ Á ÃÏÍÐÒÅÈÅÎÓÉÖÅ ÍÁÒËÅÔÉÎÇ ÁÕÔÏÍÁÔÉÏÎ ÓÔÒÁÔÅÇÙȟ ÖÉÓÉÏÎȟ ÒÏÁÄÍÁÐ ÁÌÉÇÎÅÄ ×ÉÔÈ "ÁÎËȭÓ ÏÖÅÒÁÌÌ ÍÁÒËÅÔÉÎÇ & business strategy. 
Ɇ $ÅÖÅÌÏÐÍÅÎÔ ÏÆ !ÒÃÈÉÔÅÃÔÕÒÅ ÏÆ -ÁÒ4Åch stack for omnichannel journey experience & achieving hyper personalization. 
Ɇ ,ÅÁÄȟ ÍÅÎÔÏÒ Ǫ ÓÕÐÅÒÖÉÓÅ Á ÔÅÁÍ ÏÆ ÍÁÒËÅÔÉÎÇ ÁÕÔÏÍÁÔÉÏÎ ÐÅÒÓÏÎÎÅÌÓȢ 
Ɇ 0ÌÁÎÎÉÎÇȟ ÕÔÉÌÉÚÉÎÇȟ -ÏÎÉÔÏÒÉÎÇȟ ÁÎÁÌÙÚÉÎÇ Ǫ ÏÐÔÉÍÉÚÉÎÇ ÍÁÒËÅÔÉÎÇ ÂÕÄÇÅÔ ÅÆÆÅÃÔÉÖÅÌÙ 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ Áll the stakeholders for successful development digital marketing campaigns & executions of digital marketing campaigns. 
Ɇ 0ÒÏÖÉÄÅ ÒÅÇÕÌÁÒ ÒÅÐÏÒÔÓ ÁÎÄ ÉÎÓÉÇÈÔÓ ÔÏ ÓÅÎÉÏÒ ÍÁÎÁÇÅÍÅÎÔ ÏÎ ÃÁÍÐÁÉÇÎ ÐÅÒÆÏÒÍÁÎÃÅȟ 2/)ȟ ÓÔÒÁÔÅÇÉÃ ÒÅÃÏÍÍÅÎÄÁÔÉÏÎÓȢ 
Ɇ #ÏÍÐÌÙÉÎÇ ×ÉÔÈ ÁÌl the guidelines for all marketing automation activities from internal & regulatory perspective 
Ɇ 7ÏÒË ×ÉÔÈ ÔÈÅ ÓÙÓÔÅÍ ÓÔÁËÅÈÏÌÄÅÒÓ ÌÉËÅ #ÕÓÔÏÍÅÒ ÓÉÄÅ ÃÏÎÔÁÃÔÓȟ ÆÉÎÁÎÃÅ ÔÅÁÍȟ "ÕÓÉÎÅÓÓ 4ÅÁÍÓȟ 0ÒÏÄÕÃÔ -ÁÎÁÇÅÒ ÁÎÄ 4ÅÃÈÎÉÃÁÌ Leads, Architects and 
Developers 
Ɇ Keep up to date on the latest industry trends in Marketing Automation Technology/Digital Marketing. 
Ɇ 3ÔÒÏÎÇ ËÎÏ×ÌÅÄÇÅ ÏÆ ÃÏÍÍÏÎ ÃÏÎÃÅÒÎÓ ÌÉËÅ 3ÅÃÕÒÉÔÙȟ 0ÅÒÆÏÒÍÁÎÃÅȟ 3ÃÁÌÁÂÉÌÉÔÙȟ !ÖÁÉÌÁÂÉÌÉÔÙ ÅÔÃ 
Ɇ -ÕÓÔ ÐÏÓÓÅÓÓ Á ÂÒÏÁÄ ËÎÏ×ÌÅÄÇÅ ÏÆ "ÁÎËÉÎÇȟ &ÉÎÁÎÃÉÁÌȟ $ÁÔÁ Management and IT systems. 
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Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÓÕÐÐÏÒÔÉÎÇ ÉÎ ÓÅÔÔÉÎÇ ÔÈÅ ÌÏÎÇ-term marketing strategy for the products. 
Ɇ 3ÕÐÐÏÒÔ ÔÈÅ ÔÅÁÍ ÆÏÒ ÏÐÔÉÍÁÌ ÄÅÌÉÖÅÒÙ ÁÎÄ ÄÒÉÖÅ ÅÎÇÁÇÅÍÅÎÔ ×ÉÔÈ ÏÕÒ ÃÕÓÔÏÍÅÒÓ ÁÎÄ ÓÔÁËÅÈÏÌÄÅÒÓȢ 
Ɇ #ÏÎÄÕÃÔÓ ÍÁÒËÅÔ ÒÅÓÅÁÒÃÈ ɉÉÎÔÅÒÎÁÌÌÙ and externally) with regards to productivity, collaboration, Marketing Automation solutions. 
Ɇ 3ÕÐÐÏÒÔ ÔÈÅ ÐÒÏÄÕÃÔ Ï×ÎÅÒÓ ÂÙ ÉÄÅÎÔÉÆÙÉÎÇ ÍÁÒËÅÔ ÎÅÅÄȟ ÉÎÔÅÒÆÁÃÉÎÇ ×ÉÔÈ ÌÉÎÅ ÏÆ ÂÕÓÉÎÅÓÓ ÔÅÃÈÎÏÌÏÇÙ ÃÕÓÔÏÍÅÒÓ ÁÓ ÎÅÅÄÅÄ ÔÏ define the scope and position of 
the product. 
Ɇ 7ÏÒËÉÎÇ ÃÌÏÓÅÌÙ ×ÉÔÈ ÐÒÏÊÅÃÔ ÍÁÎÁÇÅÒÓȟ ÔÅÃÈÎÉÃÁÌ ÒÅÓÏÕÒÃÅÓȟ ÁÎÄ ÏÔÈÅÒ ÃÒÏÓÓ-functional team members to provide services smoothly to stakeholders. 
Ɇ #ÏÍÍÕÎÉÃÁÔÉÎÇ ÅÆÆÅÃÔÉÖÅÌÙ ×ÉÔÈ ÅØÔÅÒÎÁÌ ÁÎÄ ÉÎÔÅÒÎÁÌ ÓÔÁËÅÈÏÌÄÅÒÓ 
Ɇ #ÏÓÔ ÏÐÔÉÍÉÚÁÔÉÏÎ ÁÎÄ ÉÍÐÒÏÖÅÍent of ROI of marketing campaigns. 
Ɇ 'ÒÏ×ÉÎÇ ÕÐ ÅÎÇÁÇÅÍÅÎÔ ÍÅÔÒÉÃÓ ÏÆ ÄÉÇÉÔÁÌ ÐÒÏÄÕÃÔÓ 
Ɇ %ÎÈÁÎÃÅÍÅÎÔ ÉÎ ÐÅÎÅÔÒÁÔÉÏÎ ÏÆ ÄÉÇÉÔÁÌ ÐÒÏÄÕÃÔÓ 
Ɇ )ÍÐÒÏÖÅÍÅÎÔ ÉÎ #ÒÏÓÓ ÓÅÌÌ ÏÆ ÐÒÏÄÕÃÔÓ ÍÅÔÒÉÃÓ 
Ɇ &ÅÅ ÂÁÓÅÄ ÉÎÃÏÍÅȾ 0Ǫ, ÂÏÏÓÔ ÕÐ ÔÈÒÏÕÇÈ ÓÐÅÃÉÁÌÉÚÅÄ ÄÉÇÉÔÁÌ ÍÁÒËÅÔÉÎÇ Ãampaigns & customer engagement. 
Ɇ !ÎÙ ÏÔÈÅÒ ×ÏÒË ÁÓÓÉÇÎÅÄ ÂÙ ÒÅÐÏÒÔÉÎÇ ÁÕÔÈÏÒÉÔÙȢ 
Name of Position  Head - Merchant Business Acquiring  
Ɇ 0ÅÎÅÔÒÁÔÉÏÎ ÏÎ ÔÈÅ ÅØÉÓÔÉÎÇ ÐÏÒÔÆÏÌÉÏ ÁÎÄ ÃÒÅÁÔÉÎÇ ÎÅ× ÁÃÑÕÉÓÉÔÉÏÎ ÏÐÐÏÒÔÕÎÉÔÙ ÁÓ ×ÅÌÌ ÁÓ ÃÒÏÓÓ ÓÅÌÌ ÏÎ ÅØÉÓÔÉÎÇ ÂÁÓÅȢ 
Ɇ !ÃÑÕÉÓÉÔÉÏÎ ÏÆ .4" ÍÅÒÃÈÁÎÔÓ ÂÙ ÅÎÇÁÇÉÎÇ ×ÉÔÈ ÖÁÒÉÏÕÓ ÃÈÁÎÎÅÌÓȢ 
Ɇ #ÒÏÓÓ ÓÅÌÌ ÏÆ 6ÁÌÕÅ !ÄÄÅÄ 3ÅÒÖÉÃÅÓ ÏÎ ÔÈÅ ÅØÉÓÔÉÎÇ ÐÏÒÔÆÏÌÉÏȢ 
Ɇ !ÃÔÉÖÁÔÉÏÎ ÏÆ ÍÅÒÃÈÁÎÔÓ ÁÎÄ ÅÎÓÕÒÉÎÇ Á ÈÅÁÌÔÈÙ ÔÒÁÎÓÁÃÔÉÏÎ ÁÃÔÉÖÁÔÉÏÎ ÐÅÒÃÅÎÔÁÇÅȢ 
Ɇ 0ÅÎÅÔÒÁÔÉÏÎ ÉÎ ÅÍÐÁÎÅÌÍÅÎÔ ÒÅÌÁÔÉÏÎÓÈÉÐs acquired from a cross sell perspective. 
Ɇ -ÅÅÔÉÎÇ ÍÏÎÔÈÌÙ ÔÁÒÇÅÔÓ ÁÓÓÉÇÎÅÄ ÁÃÒÏÓÓ ÐÁÒÁÍÅÔÅÒÓ 
Ɇ ,ÅÁÄÉÎÇ ÔÈÅ ÔÅÁÍ ÉÎ ÁÃÑÕÉÒÉÎÇ ÎÅ× ÍÅÒÃÈÁÎÔ ÁÃÑÕÉÓÉÔÉÏÎȢ 
Ɇ &ÏÃÕÓ ÏÎ ÒÅÌÁÔÉÏÎÓÈÉÐ ÍÁÎÁÇÅÍÅÎÔȟ ÄÅÅÐÅÎÉÎÇ ÁÎÄ ÃÒÏÓÓ ÓÅÌÌ ÓÔÒÁÔÅÇÙ ÔÏ ÉÍÐÒÏÖÅ ÃÕÓÔÏÍÅÒ ÓÁÔÉÓÆÁÃÔÉÏÎ 
Ɇ (ÁÖÅ ÄÅÅÐ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÐÒÏÄÕÃÔ ÁÎÄ ÒÅÇÕÌÁÔÏÒÙ ÎÏÒÍÓ ÔÏ ÄÒÉÖÅ ÔÅÁÍ ÆÏÒ ÂÕÓÉÎÅÓÓ ×ÉÔÈÉÎ ÃÏÍÐÌÉÁÎÃÅ 
Ɇ #ÒÅÁÔÅ ÎÅ× ÁÃÑÕÉÒÉÎÇ ÏÐÐÏÒÔÕÎÉÔÉÅÓȟ ÅÎÓÕÒÉÎÇ ÂÕÓÉÎÅÓÓ ÐÉÐÅÌÉÎÅ ÁÎÄ ÉÄÅÎÔÉÆÙ ÐÏÔÅÎÔÉÁÌ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÉÎ ÔÈÅ ÍÁÒËÅÔȢ 
Ɇ 3ÔÒÁÔÅÇÉÃ ÉÎÉÔÉÁÔÉÖÅÓ ÆÏÒ ÃÁÐÔÕÒÉÎg maximum market share and penetration to increase business volumes 
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÄÅÌÉÖÅÒÉÎÇ ÂÅÓÔ ÉÎ ÃÌÁÓÓ ÍÅÒÃÈÁÎÔ ÏÎÂÏÁÒÄÉÎÇ ÅØÐÅÒÉÅÎÃÅȢ 
Ɇ #ÒÅÁÔÅȟ ÄÅÖÅÌÏÐ ÁÎÄ ÉÍÐÌÅÍÅÎÔ Á ÂÕÓÉÎÅÓÓ ÐÌÁÎ ÔÏ ÇÒÏ× ÔÈÅ ÂÕÓÉÎÅÓÓȢ 
Ɇ -ÁÉÎÔÁÉÎ ÍÅÒÃÈÁÎÔȭÓ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ÔÏ ÅÎÓÕre continual growth and sales targets. 
Ɇ !ÇÒÅÅÍÅÎÔ ×ÉÔÈ 3ÕÂÓÉÄÉÁÒÙȾ 3ÅÒÖÉÃÅ ÐÒÏÖÉÄÅÒȾ !ÇÇÒÅÇÁÔÏÒȾ 3×ÉÔÃÈ ÖÅÎÄÏÒ ÁÎÄ ÔÈÅÉÒ ÐÅÒÆÏÒÍÁÎÃÅ ÒÅÖÉÅ× 
Name of Position  Project Manager - Head 
Ɇ ,ÅÁÄ ÔÈÅ ÐÒÏÊÅÃÔ ÍÁÎÁÇÅÍÅÎÔ ÔÅÁÍ ÆÏÒ ÉÍÐÌÅÍÅÎÔÉÎÇ ÖÁÒÉÏÕÓ ÄÉÇÉÔÁÌ ÐÒÏÊÅcts of the Bank.. 
Ɇ &ÏÓÔÅÒ Á ÃÏÌÌÁÂÏÒÁÔÉÖÅ ÁÎÄ ÉÎÎÏÖÁÔÉÖÅ ÅÎÖÉÒÏÎÍÅÎÔ ÅÎÓÕÒÉÎÇ ÔÅÁÍ ÍÅÍÂÅÒÓ ÁÒÅ ÍÏÔÉÖÁÔÅÄ ÁÎÄ ÓÕÐÐÏÒÔÅÄȢ 
Ɇ !ÎÁÌÙÚÉÎÇ ÁÎÄ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÔÈÅ ÍÁÒËÅÔ ÂÅÓÔ ÐÒÁÃÔÉÃÅÓ ÆÏÒ ÖÁÒÉÏÕÓ ÄÉÇÉÔÁÌ ÐÒÏÄÕÃÔÓ ÁÎÄ ÄÅÖÉÃÅ ÓÔÒÁÔÅÇÙ ÆÏÒ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ Ïf same. 
Develop comprehensive project plans that align with the strategic goals of the digital banking department. 
Define project scope, objectives, and deliverables in collaboration with respective teams and stakeholders. 
Create and manage detailed project timelines, ensuring achievement of milestones.  
Ensure all project deliverables meet the quality standards.   
Effectively manage relationships with vendors and service providers.  
Ensure project meets with all regulatory compliances and banks norms.  
Ɇ 0ÁÒÔÎÅÒ  
Name of Position  Digital Partnership Lead ɀ Fintechs 
Ɇ $ÅÆÉÎÅ ÔÈÅ ÒÏÁÄÍÁÐȟ ÅØÅÃÕÔÉÏÎ ÐÌÁÎÓ ÁÎÄ ÓÕÃÃÅÓÓ ÍÅÁÓÕÒÅÍÅÎÔ ÆÏÒ ÖÁÒÉÏÕÓ ÐÁÒÔÎÅÒÓÈÉÐ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ×ÉÔÈ ÆÉÎÔÅÃÈÓ 
Ɇ $ÅÖÅÌÏÐÓ ÁÎÄ ÅØÅÃÕÔÅÓ ÁÎ ÉÎÔÅÇÒÁÔÅÄ $ÉÇÉÔÁÌ ÐÁÒÔÎÅÒÓÈÉÐ ÆÒÁÍÅ×ÏÒË ÔÏ ÉÍÐÒÏÖÅ ÓÁÌÅÓ ÁÎÄ brand presence 
Ɇ %ÓÔÁÂÌÉÓÈÅÓ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ×ÉÔÈ ËÅÙ ÄÅÃÉÓÉÏÎÓ ÍÁËÅÒÓ ÁÎÄ ÉÎÆÌÕÅÎÃÅÒÓ ÉÎ ÔÈÅ ÐÁÒÔÎÅÒ ÏÒÇÁÎÉÚÁÔÉÏÎÓ 
Ɇ .ÁÖÉÇÁÔÅ ÉÎÔÅÒÎÁÌ Ǫ ÅØÔÅÒÎÁÌ ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÒÕÎ ÔÈÅ ÐÁÒÔÎÅÒÓÈÉÐ ÄÉÓÃÕÓÓÉÏÎÓ ÅÎÄ ÔÏ ÅÎÄȠ ÉÎÃÌÕÄÉÎÇ ÉÄÅÎÔÉÆÙÉÎÇ ÔÈÅ ÒÉÇÈÔ ÏÐportunities, negotiation and closure 
Ɇ $ÅÆÉÎÅ ÔÈÅ ÒÏÁÄÍÁÐȟ ÅØÅÃÕÔÉÏÎ ÐÌÁÎÓ ÁÎÄ ÓÕÃÃÅÓÓ ÍÅÁÓÕÒÅÍÅÎÔ ÆÏÒ ÖÁÒÉÏÕÓ ÐÁÒÔÎÅÒÓÈÉÐ ÏÐÐÏÒÔÕÎÉÔÉÅÓ 
Ɇ !ÎÁÌÙÚÅÓ ÍÁÒËÅÔ ÔÒÅÎÄÓ ÔÏ ÉÄÅÎÔÉÆÙ ÐÏÔÅÎÔÉÁÌ ÐÁÒÔÎÅÒÓ ÉÎ ÆÉÎÔÅÃÈ ÄÏÍÁÉÎ ÁÎÄ ÉÍÐÁÃÔ ÏÎ ÔÈÅÉÒ ÂÕÓÉÎÅÓÓ ÔÈÒÏÕÇÈ ÃÏÌÌÁÂÏÒÁÔÉÏÎ with BOB 
Ɇ Performs cost-benefit analysis for potential partnerships 
Ɇ "ÕÉÌÄ Á $ÉÇÉÔÁÌ 0ÁÒÔÎÅÒÓÈÉÐÓ - Fintech P/L.  
Ɇ !ÄÄÒÅÓÓÅÓ ËÅÙ ÃÏÎÃÅÒÎÓ ÆÒÏÍ ÐÏÔÅÎÔÉÁÌ ÐÁÒÔÎÅÒ ÏÒÇÁÎÉÚÁÔÉÏÎÓ ÁÎÄ ÐÒÅÓÅÎÔÓ ÓÏÌÕÔÉÏÎÓ ÔÈÁÔ ÁÒÅ ÂÅÎÅÆÉÃÉÁÌ ÔÏ ÂÏÔÈ ÐÁÒÔÉÅÓ 
Ɇ "ÕÉÌÄÓ ÔÒÕÓÔ ÁÎÄ ÐÒÏÆÅÓÓÉÏÎÁl relationships with partners during the sales process to ensure successful deal closure 
Ɇ %ÖÁÌÕÁÔÅ ÅØÉÓÔÉÎÇ ÆÉÎÔÅÃÈÓ ÐÁÒÔÎÅÒÓÈÉÐÓ ÆÏÒ ÕÐÄÁÔÉÎÇ ÐÒÏÊÅÃÔÅÄ #"! ÁÎÄ 0Ⱦ,  
Ɇ 0ÒÅÓÅÎÔ -)3 ÏÎ ÐÁÒÔÎÅÒÓÈÉÐÓ ÓÔÁÔÕÓ  
Ɇ )ÄÅÎÔÉÆÙ ÍÁÎÐÏ×ÅÒ ÒÅÑÕÉÒÅÍÅÎÔÓȢ 
Name of Position  Zonal Lead Manager-Merchant Business Acquiring  
Ɇ 3ÏÕÒÃÅ ÍÅÒÃÈÁÎÔÓ ×ÈÏ ÎÅÅÄ 0/3Ⱦ%$# ÔÅÒÍÉÎÁÌÓȾ"ÈÁÒÁÔ 12Ⱦ 50) 12ȟ )0' ɉ-ÅÒÃÈÁÎÔ ÁÃÑÕÉÒÉÎÇɊ ÉÎ ÔÈÅ ÌÏÃÁÌ ÍÁÒËÅÔȢ  
Ɇ ,ÅÁÄÉÎÇ ÔÈÅ ÔÅÁÍ ÉÎ ÁÃÑÕÉÒÉÎÇ ÎÅ× ÍÅÒÃÈÁÎÔ ÁÃÑÕÉÓÉÔÉÏÎȢ 
Ɇ &ÏÃÕÓ ÏÎ ÒÅÌÁÔÉÏÎÓÈÉÐ ÍÁÎÁÇÅÍÅÎÔȟ Äeepening and cross sell strategy to improve customer satisfaction 
Ɇ (ÁÖÅ ÄÅÅÐ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÐÒÏÄÕÃÔ ÁÎÄ ÒÅÇÕÌÁÔÏÒÙ ÎÏÒÍÓ ÔÏ ÄÒÉÖÅ ÔÅÁÍ ÆÏÒ ÂÕÓÉÎÅÓÓ ×ÉÔÈÉÎ ÃÏÍÐÌÉÁÎÃÅ 
Ɇ #ÒÅÁÔÅ ÎÅ× ÁÃÑÕÉÒÉÎÇ ÏÐÐÏÒÔÕÎÉÔÉÅÓȟ ÅÎÓÕÒÉÎÇ ÂÕÓÉÎÅÓÓ ÐÉÐÅÌÉÎÅ ÁÎÄ ÉÄÅÎÔÉÆÙ ÐÏÔÅÎÔÉÁÌ opportunities in the market. 
Ɇ 7ÏÒË ×ÉÔÈ ÍÁÐÐÅÄ ÂÒÁÎÃÈÅÓ ÁÎÄ ÓÁÌÅÓ ÔÅÁÍÓ ÆÏÒ ÌÅÁÄ ÇÅÎÅÒÁÔÉÏÎ ÁÎÄ ÃÌÏÓÕÒÅȢ  
Ɇ -ÅÅÔ ÃÕÓÔÏÍÅÒÓȟ ÕÎÄÅÒÓÔÁÎÄÓ ÎÅÅÄÓȟ ÎÅÇÏÔÉÁÔÅ ÏÎ ÐÒÉÃÉÎÇȟ  
Ɇ 'ÅÎÅÒÁÔÅ ÉÎÄÅÐÅÎÄÅÎÔ ÌÅÁÄÓ ÆÒÏÍ ÒÅÆÅÒÅÎÃÅÓ ÁÎÄ ÃÌÏÓÅ ÔÈÅÍ ÐÒÏÁÃÔÉÖÅÌÙȢ ȟ  
Ɇ 5ÎÄÅÒÓÔÁÎÄing of KYC, costing, pricing, subvention, etc. Generate performance reports and identify gaps/opportunities and Drive top line revenue.  
Ɇ -ÅÅÔÉÎÇ ÍÏÎÔÈÌÙ ÔÁÒÇÅÔÓ ÁÓÓÉÇÎÅÄ ÁÃÒÏÓÓ ÐÁÒÁÍÅÔÅÒÓȢ 
Ɇ #ÒÅÁÔÅȟ ÄÅÖÅÌÏÐ ÁÎÄ ÉÍÐÌÅÍÅÎÔ Á ÂÕÓÉÎÅÓÓ ÐÌÁÎ ÔÏ ÇÒÏ× ÔÈÅ ÂÕÓÉÎess. 
Ɇ -ÁÉÎÔÁÉÎ ÍÅÒÃÈÁÎÔȭÓ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ÔÏ ÅÎÓÕÒÅ ÃÏÎÔÉÎÕÁÌ ÇÒÏ×ÔÈ ÁÎÄ ÓÁÌÅÓ ÔÁÒÇÅÔÓ 
Name of Position  ATM/KIOSK Business Unit Manager  
Ɇ (ÁÎÄÌÉÎÇ ÔÈÅ ÏÐÅÒÁÔÉÏÎÁÌ ÁÃÔÉÖÉÔÙ ÏÆ ÐÈÙÓÉÃÁÌ ÁÓÓÅÔ ÌÉËÅ !4-ȟ #ÁÓÈ ÒÅÃÙÃÌÅÒȟ 3ÅÌÆ-Service Passbook Printer, etc. 
Ɇ 7Ïrking closely with vendors, management and regulatory authorities regarding ATM and Cash Recycler / other KISOK Replacement; 
Ɇ 0ÒÅÐÁÒÉÎÇ ×ÒÉÔÔÅÎ ÐÒÏÐÏÓÁÌÓ ÏÒ ÒÅÑÕÅÓÔÓȠ 
Ɇ #ÏÏÒÄÉÎÁÔÉÎÇ ×ÉÔÈ ÖÁÒÉÏÕÓ ÔÅÁÍ ÆÏÒ !4- -ÁÉÎÔÅÎÁÎÃÅȠ 
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Ɇ 0ÅÒÆÏÒÍÉÎÇ ÃÏÓÔ ÂÅÎÅÆÉÔ ÁÎÄ ÒÉÓË analysis; 
Ɇ 0ÅÒÆÏÒÍ ÄÉÒÅÃÔ ÓÕÐÅÒÖÉÓÏÒÙ ÄÕÔÉÅÓ ÏÆ !4- ÆÉÅÌÄ ÓÔÁÆÆ ÁÎÄ ÃÏÏÒÄÉÎÁÔÉÎÇ ×ÉÔÈ ÓÔÁÆÆ ÆÏÒ ÃÏÖÅÒÉÎÇ ÁÌÌ ÒÅÌÁÔÅÄ ÁÒÅÁÓȠ 
Ɇ #ÏÎÔÒÏÌÌÉÎÇ ÁÎÄ ÍÁÎÁÇÉÎÇ ÁÌÌ ÄÏÃÕÍÅÎÔ ÒÅÌÁÔÅÄ ÔÏ ÔÈÅ ÏÐÅÒÁÔÉÏÎÓȠ 
Ɇ 3ÕÐÐÏÒÔ ÁÎÄ ÍÏÎÉÔÏÒ !4- #ÁÓÈ -ÁÎÁÇÅÍÅÎÔ ÁÎÄ ÅÎÓÕÒÅ ÔÉÍÅÌÙ ÒÅÐorting; 
Ɇ 3ÕÐÐÏÒÔ !4- #ÁÓÈ ÌÏÁÄÉÎÇ ÁÎÄ ÍÁÎÁÇÅÍÅÎÔȠ 
Name of Position  Manager - AI Engineer  
o Provide technical support for AI tools, applications and systems used by team. 
o Managing AI projects, including overseeing the development lifecycle. 
o Providing subject matter expertise to frame AI problem solving. 
o Validating AI solutions against real-world requirements. 
o Ensuring alignment between AI initiatives and business goals. 
o Identifying opportunities for AI-driven innovation within the industry.  
o Provide business / management consultancy in developing new business cases. 
o Ensuring all AI initiatives will be compliant to regulatory guidelines and cyber security standards 
Name of Position  Merchant Acquiring Ops Team  
Ɇ #ÏÎÖÅÒÓÁÎÔ ×ÉÔÈ ÔÈÅ ÍÅÒÃÈÁÎÔ /Îboarding / Integration activities for both Online and Offline merchants. 
Ɇ ,ÅÁÄÉÎÇ ÔÈÅ ÔÅÁÍ ÉÎ ÁÃÑÕÉÒÉÎÇ ÎÅ× ÍÅÒÃÈÁÎÔ ÁÃÑÕÉÓÉÔÉÏÎȢ 
Ɇ -ÏÎÉÔÏÒÉÎÇ ÔÈÅ ÔÒÁÎÓÁÃÔÉÏÎÓ ÁÎÄ ÉÔÓ ÒÅÃÏÎÃÉÌÉÁÔÉÏÎ ÁÎÄ 3ÅÔÔÌÅÍÅÎÔ ÐÒÏÃÅÓÓ ×ÉÔÈ ÁÇÇÒÅÇÁÔÏÒÓȟ -ÅÒÃÈÁÎÔÓ ÁÎÄ .ÅÔ×ÏÒË 3ÃÈÅÍÅÓ Ìike VISA, Master card and 
Rupay/NPCI team. 
Ɇ (ÁÖÅ ÄÅÅÐ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÐÒÏÄÕÃÔ ÁÎÄ ÒÅÇÕÌÁÔÏÒÙ ÎÏÒÍÓ ÔÏ ÄÒÉÖÅ ÔÅÁÍ ÆÏÒ !ÃÑÕÉÒÉÎÇ ÏÐÅÒÁÔÉÏÎÓ  ×ÉÔÈÉÎ ÃÏÍÐÌÉÁÎÃÅ 
Ɇ 7ÏÒË ×ÉÔÈ ÍÁÐÐÅÄ ÂÒÁÎÃÈÅÓ ÁÎÄ :ÏÎÁÌȾ2ÅÇÉÏÎÁÌ ÓÁÌÅÓ ÔÅÁÍÓ ÆÏÒ ÄÉÓÐÕÔÅÓ ÒÅÌÁÔÅÄ ÔÏ ÔÒÁÎÓÁÃÔÉÏÎÓ Ánd recovery of claims if any from them.  
Ɇ -ÅÅÔ -ÅÒÃÈÁÎÔÓȟ ÕÎÄÅÒÓÔÁÎÄÓ ÎÅÅÄÓȟ ÏÆÆÅÒ /ÎÌÉÎÅȾ/ÆÆÌÉÎÅ ÉÎÔÅÇÒÁÔÅÄ ÓÏÌÕÔÉÏÎÓ ÉÎÃÌÕÄÉÎÇ ÄÅÍÏ ÁÎÄ 5!4 ÔÅÓÔÉÎÇȢ 
Ɇ #ÏÍÐÌÁÉÎÔ ÒÅÓÏÌÕÔÉÏÎ ÆÒÏÍ ÍÅÒÃÈÁÎÔÓ ÁÎÄ #ÕÓÔÏÍÅÒÓ 
Ɇ 7ÅÌ ÖÅÒÓÅÄ ÉÎ ÁÌÌ !ÓÐÅÃÔÓ ÏÆ ÃÈÁÒÇÅ ÂÁÃË ÐÒÏÃÅÓÓ Ánd Arbitration process as per VISA /Master /Rupay schemes for both online and Off line merchants. 
Name of Position  New Age Mobile Banking App Product Manager  
Ɇ $ÅÆÉÎÅ ÔÈÅ ÖÉÓÉÏÎȟ ÓÔÒÁÔÅÇÙ ÁÎÄ ÒÏÁÄÍÁÐ ÆÏÒ ÂÁÎËÓȭÓ ÍÏÂÉÌÅ ÁÐÐ ÁÌÉÇÎÉÎÇ ×ÉÔÈ ÏÖÅÒÁÌÌ ÂÁÎËȭÓ Äigital strategy 
Ɇ 0ÒÉÏÒÉÔÉÚÅ ÆÅÁÔÕÒÅÓ ÁÎÄ ÉÍÐÒÏÖÅÍÅÎÔÓ ÂÁÓÅÄ ÏÎ ÍÁÒËÅÔ ÔÒÅÎÄÓȟ ÂÕÓÉÎÅÓÓ ÇÏÁÌÓ ÁÎÄ ÃÕÓÔÏÍÅÒ ÒÅÑÕÉÒÅÍÅÎÔÓȢ 
Ɇ &ÏÃÕÓ ÏÎ ÄÅÌÉÖÅÒÉÎÇ Á ÓÅÁÍÌÅÓÓȟ ÕÓÅÒ-friendly experience that meets customer expectations. 
Ɇ #ÏÏÒÄÉÎÁÔÅ ×ÉÔÈ ÃÒÏÓÓ ÆÕÎÃÔÉÏÎÁÌ ÔÅÁÍÓ Éncluding developers, tech team and business teams to implement new features and services.  
Ɇ %ÎÓÕÒÅ ÃÏÍÐÌÉÁÎÃÅ ×ÉÔÈ ÒÅÇÕÌÁÔÏÒÙ ÒÅÑÕÉÒÅÍÅÎÔÓ  
Ɇ 5ÓÅ ÄÁÔÁ ÁÎÁÌÙÔÉÃÓ ÔÏ ÍÏÎÉÔÏÒ ÁÐÐ ÐÅÒÆÏÒÍÁÎÃÅȟ ÁÎÄ ÉÄÅÎÔÉÆÙ ÁÒÅÁÓ ÆÏÒ ÉÍÐÒÏÖÅÍÅÎÔ ÁÎÄ ÏÐÔÉÍÉÓÁÔÉÏÎȢ 
Ɇ +ÅÅÐ ÁÂÒÅÁÓt of industry trends, competitive products and emerging technologies in mobile banking 
Name of Position  UI/UX Specialist / Usability  
Ɇ $ÅÅÐ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ×ÅÂ Ǫ ÍÏÂÉÌÅ ÄÅÖÅÌÏÐÍÅÎÔ ÃÏÎÃÅÐÔȢ 
Ɇ (ÁÎÄÓ-on experience in developing UI/UX apps, web pages through design software and wireframe tools. 
Ɇ 5ÎÄÅÒÓÔÁÎÄÉÎÇ ÂÕÓÉÎÅÓÓ ÒÅÑÕÉÒÅÍÅÎÔÓ ÁÎÄ ÃÒÅÁÔÅ ÕÓÅÒ ÆÌÏ×Óȟ ×ÉÒÅÆÒÁÍÅÓȟ ÐÒÏÔÏÔÙÐÅÓ ȟÍÏÃËÕÐÓ ÅÔÃ 
Ɇ )ÄÅÎÔÉÆÙÉÎÇ ÁÎÄ ÔÒÏÕÂÌÅÓÈÏÏÔÉÎÇ 58 ÐÒÏÂÌÅÍÓ 
Ɇ )ÎÃÏÒÐÏÒÁÔÉÎÇ ÃÕÓÔÏÍÅÒ ÆÅÅÄÂÁÃËȟ ÕÓÁÇÅ ÍÅÔÒÉÃÓȟ ÁÎÄ ÕÓÁÂÉÌÉÔÙ ÆÉÎÄÉÎÇÓ/surveys into design for enhanced user experience 
Ɇ %ÎÇÁÇÉÎÇ ÁÎÄ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ×ÉÔÈ ÖÁÒÉÏÕÓ ÐÒÏÄÕÃÔ ÁÎÄ ÍÁÎÁÇÅÍÅÎÔ ÔÅÁÍÓ 
Name of Position  Digital Lending Journey Specialists (Retail, MSME & Agri)  
Ɇ )ÄÅÎÔÉÆÙÉÎÇ ÁÎÄ ÐÒÉÏÒÉÔÉÚÉÎÇ ÂÕÓÉÎÅÓÓ ÕÓÅ ÃÁÓÅÓȡ 7ÏÒË ×Éth business heads/product heads to identify and prioritize business problems which can be solved 
through data analytics. The individual should have knowledge of personal loan products. 
Ɇ /ÐÐÏÒÔÕÎÉÔÉÅÓ ÉÄÅÎÔÉÆÉÃÁÔÉÏÎȡ )ÄÅÎÔÉÆÙ ÉÎÃÏÍÅ ÇÅÎÅÒÁÔÉÎÇ ÏÐÐÏÒÔÕÎÉÔÉÅs or alerts or triggers or early warning signals from the existing bank customers by 
mining transactions 
Ɇ "ÕÉÌÄ ÁÎÁÌÙÔÉÃÓ ÆÒÁÍÅ×ÏÒË ÆÏÒ ÉÎÃÒÅÁÓÉÎÇȾ ÍÁÉÎÔÁÉÎÉÎÇ ÃÕÓÔÏÍÅÒ ÅÎÇÁÇÅÍÅÎÔ ÁÃÒÏÓÓ ÃÈÁÎÎÅÌÓȾÐÒÏÄÕÃÔÓ 
Ɇ %ØÐÅÒÉÅÎÃÅ ÏÆ ÈÁÖÉÎÇ ÂÕÉÌÔ ÃÒÅÄÉÔȾÐÒÏÐÅÎÓÉÔÙȾÃÌÁssification models individually or jointly. 
Ɇ "ÕÓÉÎÅÓÓ 5ÎÄÅÒÓÔÁÎÄÉÎÇ ÁÎÄ 3ÔÁËÅÈÏÌÄÅÒ -ÁÎÁÇÅÍÅÎÔȡ $ÅÅÐ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÄÒÉÖÅÒÓ ÏÆ ÉÎÃÏÍÅ ÁÎÄ ÔÒÉÇÇÅÒÓ ÉÎ ÃÁÓÅ ÏÆ ÒÅÔÁÉÌ Ãustomers and products.  
Ɇ $ÒÉÖÅ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÏÆ ÁÎÁÌÙÔÉÃÓ ÓÏÌÕÔÉÏÎÓ ÊÏÉÎÔÌÙ ×ÉÔÈ ÂÕÓÉness owners 
Name of Position  Business Manager (UPI)  
Ɇ 4Ï ÌÅÁÄȟ ÅØÅÃÕÔÅȟ ÉÍÐÌÅÍÅÎÔ ÁÎÄ ÄÅÌÉÖÅÒ ÔÈÅ ÎÅ× ÆÅÁÔÕÒÅÓ ÆÕÎÃÔÉÏÎÁÌÉÔÉÅÓ ÏÎ ÏÆ 50) ÏÎ ÍÏÂÉÌÅ ÁÐÐÌÉÃÁÔÉÏÎÓ 
Ɇ 4Ï ÄÒÉÖÅ ÔÈÅ ÕÓÁÇÅ ÏÆ 50) ÏÎ ÍÏÂÉÌÅ ÁÐÐ ÁÃÒÏÓÓ ÁÌÌ ÐÌÁÔÆÏÒÍÓ 
Ɇ 4Ï ÕÎÄÅÒÓÔÁÎÄ ÔÈÅ ÒÅÑÕÉÒÅÍÅÎÔ shared by product teams.  
Ɇ (ÁÖÅ ÅØÐÏÓÕÒÅ ÏÎ 50) ÐÁÙÍÅÎÔÓ 
Ɇ 3ÈÏÕÌÄ ËÎÏ× ÕÐÄÁÔÅÄ ÆÅÁÔÕÒÅÓ ÏÆ 50) ÁÎÄ ÅÓÐÅÃÉÁÌÌÙ ÏÎ ÔÈÅ ÐÒÏÃÅÓÓ ÁÎÄ ÐÒÏÄÕÃÔ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÏÆ 50) ÒÅÌÁÔÅÄ ÉÔÅÍÓȢ 
Ɇ 3ÈÏÕÌÄ ÈÁÖÅ ËÎÏ×ÌÅÄÇÅ ÁÎÄ ×ÏÒËÅÄ ÏÎ 50) ÕÓÅ ÃÁÓÅÓ ÉÎ ÂÁÎËÉÎÇ ÉÎÄÕÓÔÒÙ 
Ɇ +ÎÏ×ÌÅdge of end to end digital channels with 360 degree approach while implementing the requirements 
Ɇ 5ÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ "ÁÎËÉÎÇ ÐÒÏÃÅÓÓÅÓ ÁÎÄ ÅÎÄ ÔÏ ÅÎÄ ËÎÏ×ÌÅÄÇÅ ÏÆ ÂÁÎËÉÎÇ ÉÎÔÅÒ ÌÉÎËÅÄ ÓÙÓÔÅÍÓȢ 
Ɇ 2ÅÄÕÃÔÉÏÎ ÏÆ ÒÅÄÕÎÄÁÎÔ ÓÔÅÐÓ ÁÎÄ ÉÎÃÒÅÁÓÉÎÇ ÓÐÅÅÄ ÏÆ ÅØÅÃÕÔÉÏÎ on all online platforms.  
Ɇ 5ÎÄÅÒÓÔÁÎÄ ÔÈÅ ÂÕÓÉÎÅÓÓ ÒÅÑÕÉÒÅÍÅÎÔÓ ÉÎ ÄÅÔÁÉÌ ÐÒÏÖÉÄÅÄ ÂÙ ÂÕÓÉÎÅÓÓ ÐÒÏÄÕÃÔÓ ÔÅÁÍ 
Ɇ 3ÈÏÕÌÄ ÈÁÖÅ ÄÏÎÅ ÅÎÄ ÔÏ ÅÎÄ ÄÅÔÁÉÌÅÄ ÁÎÁÌÙÓÉÓ ÏÆ ÂÕÓÉÎÅÓÓ ÒÅÑÕÉÒÅÍÅÎÔ ÄÏÃÕÍÅÎÔ 
Ɇ 3ÈÁÒÐ ÁÎÄ ÉÎÎÏÖÁÔÉÖÅ ÍÉÎÄ ÁÎÄ ÔÈÅ ÁÂÉÌÉÔÙ ÔÏ ÔÈÉÎË ÉÎÄÅÐÅÎÄÅÎÔÌy and apply technology and digitization for banking use cases  
Ɇ (ÁÎÄÓ ÏÎ ÓÏÌÕÔÉÏÎ ÁÒÃÈÉÔÅÃÔÉÎÇ ÐÒÏÄÕÃÔ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÓÏÌÕÔÉÏÎ ÄÅÌÉÖÅÒÙ ÐÒÅÆÅÒÒÅÄ ×ÉÔÈ "ÁÎËÓ  
Ɇ %ÎÓÕÒÉÎÇ ÔÈÁÔ ÔÈÅ ÐÒÏÊÅÃÔ ÉÓ ÄÅÌÉÖÅÒÅÄ ÏÎ ÔÉÍÅȟ ÍÅÅÔÓ ÂÕÓÉÎÅÓÓ Ǫ ÔÅÃÈÎÉÃÁÌ ÒÅÑÕÉÒÅÍÅÎÔÓ 
Ɇ /ÒÃÈÅstrate the work with IT and product to ensure deliveries and priorities are set and met. 
Ɇ ,ÅÁÄ ÁÎÄ ÓÕÐÐÏÒÔ ÔÈÅ "ÕÓÉÎÅÓÓ ÕÎÉÔÓ ÔÈÒÏÕÇÈ ÔÈÅ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÐÈÁÓÅ 
Ɇ 3ÈÏÕÌÄ ÈÁÖÅ ×ÏÒËÅÄ ÏÎ ×ÒÉÔÉÎÇ ÓÔÁÎÄÁÒÄ ÏÐÅÒÁÔÉÎÇ ÐÒÏÃÅÄÕÒÅÓ ÆÏÒ ÔÈÅ ÐÒÏÊÅÃÔ 
Name of Position  Data Engineers  
Ɇ 3ÈÏÕÌÄ ÂÅ ÃÁÐÁÂÌÅ ÏÆ ÉÍÐÌÅÍÅÎÔÉÎÇ ÄÁÔÁ ÐÉÐÅÌÉÎÅÓ ×ÉÔÈ ÖÁÒÉÅÔÙ ÏÆ ÄÁÔÁ  
Ɇ )ÄÅÎÔÉÆÙ ÖÁÌÕÁÂÌÅ ÄÁÔÁ ÓÏÕÒÃÅÓ ÁÎÄ ÁÕÔÏÍÁÔÅ ÃÏÌÌÅÃÔÉÏÎ ÐÒÏÃÅÓÓÅÓ 
Ɇ 5ÎÄÅÒÔÁËÅ ÐÒÅ-processing of structured and unstructured data  
Ɇ 5ÎÄÅÒÔÁËÅ $ÁÔÁ ×ÒÁÎÇÌÉÎÇ ÁÎÄ ÃÌÅÁning 
Ɇ  #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÁÌÌ ÓÔÁËÅÈÏÌÄÅÒÓ ÏÆ ÐÒÏÄÕÃÔ ÄÅÖÅÌÏÐÍÅÎÔ ÔÅÁÍÓ 
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Ɇ )ÄÅÎÔÉÆÙ ÖÁÌÕÁÂÌÅ ÄÁÔÁ ÓÏÕÒÃÅÓ ÁÎÄ ÁÕÔÏÍÁÔÅ ÃÏÌÌÅÃÔÉÏÎ ÐÒÏÃÅÓÓÅÓ 
Ɇ !ÎÁÌÙÓÅ ÌÁÒÇÅ ÁÍÏÕÎÔÓ ÏÆ ÉÎÆÏÒÍÁÔÉÏÎ ÔÏ ÄÉÓÃÏÖÅÒ ÔÒÅÎÄÓ ÁÎÄ ÐÁÔÔÅÒÎÓ  
Ɇ 3ÈÏÕÌÄ ÈÁÖÅ ÂÕÓÉÎÅÓÓ ÅØÐÅÒÔÉÓÅ ÉÎȡ  
Ɇ $ÁÔÁ Ìandscape understanding 
Ɇ  3ÏÌÕÔÉÏÎ ÃÏÎÃÅÐÔÕÁÌÉÓÁÔÉÏÎ 
Ɇ  5ÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÂÕÓÉÎÅÓÓ ÃÏÎÔÅØÔ 
Ɇ  "ÕÓÉÎÅÓÓ ÂÅÎÅÆÉÔ ÅÓÔÉÍÁÔÉÏÎ 
Name of Position  Digital Fraud Prevention Specialist  
Ɇ +ÎÏ×ÌÅÄÇÅ ÏÆ ÖÁÒÉÏÕÓ ÄÉÇÉÔÁÌ ÐÒÏÄÕÃÔÓȟ ÐÒÏÃÅÓÓ ÁÎÄ ÔÅÃÈÎÏÌÏÇÙ  
Ɇ 2ÏÏÔ ÃÁÕÓÅ ÁÎalysis of frauds related to Digital Products. 
Ɇ 3ÙÓÔÅÍ 'ÁÐ ÁÎÁÌÙÓÉÓ 
Ɇ 3ÔÒÅÎÇÔÈÅÎÉÎÇ ÏÆ "ÁÎËȭÓ %&2- ÒÕÌÅÓȢ 
Ɇ  )ÎÔÅÒÁÃÔÉÏÎ ÁÎÄ 2ÅÐÏÒÔÉÎÇ ÔÏ ÖÁÒÉÏÕÓ ÓÔÁËÅÈÏÌÄÅÒÓ  
Name of Position  Start Up Business Lead - Late Stage Startups/Fintech Engagements  
Ɇ "ÕÉÌÄÉÎÇ Òelationships with late stage startups and investors. 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÉÎÔÅÒÎÁÌ ÄÅÐÁÒÔÍÅÎÔÓ ÔÏ ÓÅÒÖÅ ÃÕÓÔÏÍÉÓÅÄ ÏÆÆÅÒÉÎÇÓ ÆÏÒ ÔÈÅ ÓÐÅÃÉÁÌÉÚÅÄ ÎÅÅÄÓ ÏÆ ÓÔÁÒÔÕÐÓȢ 
Ɇ 3ÃÁÌÅ-up and manage a team of relationship managers at the PAN India level. 
Ɇ /×Î ÁÎÄ ÍÁÎÁÇÅ the P&L for late stage startup banking business. 
Ɇ "ÕÉÌÄ ÓÔÒÏÎÇ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ×ÉÔÈ ÌÁÔÅ ÓÔÁÇÅ ÓÔÁÒÔÕÐÓ ÁÎÄ ÇÒÏ× ×ÁÌÌÅÔ ÓÈÁÒÅȢ 
Ɇ )ÄÅÎÔÉÆÙ ÐÁÒÔÎÅÒÓÈÉÐ ÏÐÐÏÒÔÕÎÉÔÙ ×ÉÔÈ ÓÔÁÒÔÕÐÓ ×ÏÒËÉÎÇ ÉÎ "&3) ÓÐÁÃÅȢ 
Ɇ #ÒÅÁÔÅ ÖÉÓÉÂÉÌÉÔÙ ÆÏÒ ÔÈÅ ÂÁÎË ÉÎ ÔÈÅ ÓÔÁÒÔÕÐ ÌÁÎÄÓÃÁÐÅ 
Name of Position  Testing Specialist  
Ɇ  #ÒÅÁÔÅ ÄÅÔÁÉÌÅÄ ÔÅÓÔ ÓÔÒÁÔÅÇÉÅÓȟ ÕÓÅ-cases and scenarios basis FRD and details given by business and technical analyst  
Ɇ %ÎÓÕÒÅ ÁÌÌ ÄÅÓÉÇÎ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ ÐÈÁÓÅÓ ÏÆ ÐÒÏÄÕÃÔ ÃÒÅÁÔÉÏÎ ÍÅÅÔ ÑÕÁÌÉÔÙ ÃÒÉÔÅÒÉÁ ÔÈÒÏÕÇÈ test planning, test execution, quality assurance and issue tracking  
Ɇ %ÖÁÌÕÁÔÅ ÁÎÄ ÅÎÓÕÒÅ ÃÏÄÅÓ ÁÒÅ ÁÓ ÐÅÒ ÓÔÁÎÄÁÒÄÓ ÁÎÄ ÂÅÓÔ ÐÒÁÃÔÉÃÅÓ  
Ɇ 7ÏÒË ÃÌÏÓÅÌÙ ×ÉÔÈ ÄÅÖÅÌÏÐÅÒÓ ÁÎÄ ÁÎÁÌÙÓÔÓ ÔÏ ÐÒÅÐÁÒÅ ÔÅÓÔ ÐÌÁÎ ÁÎÄ ÅØÅÃÕÔÉÏÎ  
Ɇ 0ÌÁÎ ÁÎÄ ÍÁÎÁÇÅ ÐÒÏÄÕÃÔȟ ÓÙÓÔÅÍ ÁÎÄ end-to-end testing on multiple environments. Maintain logs and documents for test outcomes  
Ɇ -ÁÉÎÔÁÉÎ ÁÎÄ ÒÅÖÉÅ× 4ÅÓÔ ÒÅÓÕÌÔÓȾÒÅÐÏÒÔÓȟ ÒÅÐÏÒÔÓ ÂÕÇÓ ÁÎÄ ÅÒÒÏÒÓ ÁÎÄ ÐÒÏÖÉÄÅ ÉÎÐÕÔÓ ÔÏ ÄÅÖÅÌÏÐÅÒÓ  
Ɇ 0ÒÏÖÉÄÅ ÉÎÐÕÔÓ ÆÏÒ ÔÅÓÔ ÉÔÅÒÁÔÉÏÎÓ ÐÌÁÎÎÉÎÇ ÁÎÄ ÓÕÐÐÏÒÔ ÉÎ 2CA for issues during every stage of product design and development  
Ɇ #ÏÎÄÕÃÔ ÒÅÓÅÁÒÃÈ ÁÎÄ ÓÔÁÙ ÕÐÄÁÔÅÄ ÏÎ ÎÅ× ÔÅÓÔÉÎÇ ÍÅÔÈÏÄÏÌÏÇÉÅÓ ÁÎÄ ÔÏÏÌÓ ÉÎ ÔÈÅ ÉÎÄÕÓÔÒÙ  
Ɇ 3ÈÏÕÌÄ ÂÅ ÐÒÏÆÉÃÉÅÎÔ ÉÎ 4ÅÓÔÉÎÇ ÍÅÔÈÏÄÏÌÏÇÉÅÓȟ ÔÅÃÈÎÉÑÕÅÓ ×ÉÔÈ ÈÁÎÄÓ ÏÎ ÅØÐÅÒÉÅÎÃÅ ÉÎ ÌÅÁÄÉÎÇ modules of at least 2 ɀ 3 years experience  
Ɇ $ÅÅÐ ËÎÏ×ÌÅÄÇÅ ÏÆ ÔÅÓÔ ÍÁÎÁÇÅÍÅÎÔ ÔÏÏÌÓ ÁÌÏÎÇ ×ÉÔÈ ÐÒÅÖÉÏÕÓ ÅØÐÅÒÉÅÎÃÅ ÏÆ ×ÏÒËÉÎÇ ×ÉÔÈ ÓÁÍÅ 
Name of Position  Testing Specialist for Digital Products  
Create detailed test strategies, use-cases and scenarios basis FRD and details given by business and technical analyst  
Ɇ %ÎÓÕÒÅ ÁÌÌ ÄÅÓÉÇÎ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ ÐÈÁÓÅÓ ÏÆ ÐÒÏÄÕÃÔ ÃÒÅÁÔÉÏÎ ÍÅÅÔ ÑÕÁÌÉÔÙ ÃÒÉÔÅÒÉÁ ÔÈÒÏÕÇÈ ÔÅÓÔ ÐÌÁÎÎÉÎÇȟ ÔÅÓÔ ÅØÅÃÕÔÉÏÎȟ Ñuality assurance and issue tracking  
Ɇ %ÖÁÌÕÁÔÅ ÁÎÄ ÅÎÓÕÒÅ ÃÏÄÅÓ ÁÒÅ as per standards and best practices  
Ɇ 7ÏÒË ÃÌÏÓÅÌÙ ×ÉÔÈ ÄÅÖÅÌÏÐÅÒÓ ÁÎÄ ÁÎÁÌÙÓÔÓ ÔÏ ÐÒÅÐÁÒÅ ÔÅÓÔ ÐÌÁÎ ÁÎÄ ÅØÅÃÕÔÉÏÎ  
Ɇ 0ÌÁÎ ÁÎÄ ÍÁÎÁÇÅ ÐÒÏÄÕÃÔȟ ÓÙÓÔÅÍ ÁÎÄ ÅÎÄ-to-end testing on multiple environments. Maintain logs and documents for test outcomes  
Ɇ -ÁÉÎÔÁÉn and review Test results/reports, reports bugs and errors and provide inputs to developers  
Ɇ 0ÒÏÖÉÄÅ ÉÎÐÕÔÓ ÆÏÒ ÔÅÓÔ ÉÔÅÒÁÔÉÏÎÓ ÐÌÁÎÎÉÎÇ ÁÎÄ ÓÕÐÐÏÒÔ ÉÎ 2#! ÆÏÒ ÉÓÓÕÅÓ ÄÕÒÉÎÇ ÅÖÅÒÙ ÓÔÁÇÅ ÏÆ ÐÒÏÄÕÃÔ ÄÅÓÉÇÎ ÁÎÄ ÄÅÖÅÌÏÐÍent  
Ɇ #ÏÎÄÕÃÔ ÒÅÓÅÁÒÃÈ ÁÎÄ ÓÔÁÙ ÕÐÄÁÔed on new testing methodologies and tools in the industry  
Ɇ 3ÈÏÕÌÄ ÂÅ ÐÒÏÆÉÃÉÅÎÔ ÉÎ 4ÅÓÔÉÎÇ ÍÅÔÈÏÄÏÌÏÇÉÅÓȟ ÔÅÃÈÎÉÑÕÅÓ ×ÉÔÈ ÈÁÎÄÓ ÏÎ ÅØÐÅÒÉÅÎÃÅ ÉÎ ÌÅÁÄÉÎÇ ÍÏÄÕÌÅÓ ÏÆ ÁÔ ÌÅÁÓÔ ς ɀ 3 years experience  
Ɇ $ÅÅÐ ËÎÏ×ÌÅÄÇÅ ÏÆ ÔÅÓÔ ÍÁÎÁÇÅÍÅÎÔ ÔÏÏÌÓ ÁÌÏÎÇ ×ÉÔÈ ÐÒÅÖious experience of working with same 
Name of Position  UPI Merchant Product Manager   
Ɇ -ÁÎÁÇÅ ÐÁÙÍÅÎÔÓ ÓÅÒÖÉÃÅÓ ÔÈÁÔ ÃÁÎ ÂÅ ÅÎÁÂÌÅÄ ÔÈÒÏÕÇÈ 50) ÆÏÒ ÍÅÒÃÈÁÎÔÓȟ ÒÅÑÕÉÒÅÄ ÔÏ ÓÔÒÅÁÍÌÉÎÅ ÂÁÃË-end processes to bring efficiency.  
Ɇ #ÏÎÔÉÎÕÏÕÓÌÙ ÉÍÐÒÏÖÅ 50) ÐÒÏÄuct in terms of customer value & experience (UI/UX). 
Ɇ 2ÅÑÕÉÒÅÄ ÔÏ ÉÎÔÅÇÒÁÔÅ ÓÅÁÍÌÅÓÓ 50) ÐÁÙÍÅÎÔ ÆÌÏ× ÏÎ ÔÈÅ -ÅÒÃÈÁÎÔ ×ÅÂÓÉÔÅ Ⱦ !ÐÐÓ Ⱦ σÒÄ 0ÁÒÔÙ !ÐÐÌÉÃÁÔÉÏÎÓȢ 
Ɇ  3ÈÏÕÌÄ ÉÎÖÏÌÖÅ ÉÎ ÐÒÏÄÕÃÔ ÍÁÉÎÔÅÎÁÎÃÅ ÁÃÔÉÖÉÔÉÅÓ ÔÏ ÅÎÓÕÒÅ ÍÉÎÉÍÕÍ ÃÕÓÔÏÍÅÒ ÉÓÓÕÅÓ ÁÎÄ ÁÌÓÏ Òesolve issues within specified TAT's 
Ɇ ÁÎÄ ÌÉÁÉÓÅ ×ÉÔÈ ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÅÎÓÕÒÅ ÃÏÍÐÌÉÁÎÃÅ ÔÏ ÁÌÌ ÇÕÉÄÅÌÉÎÅÓȢ 
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ 60!ͻÓ ÃÒÅÁÔÉÏÎ ÏÎ ÔÈÅ "ÁÎË #ÈÁÎÎÅÌÓ ÁÓ ×ÅÌÌ ÁÓ 4ÈÉÒÄ 0ÁÒÔÙ !ÐÐȟ  50) 4ÒÁÎÓÁÃÔÉÏÎÓ ×ÈÅÒÅ -ÅÒÃÈÁÎÔ ÉÓ ÁÃÑÕÉÒÅd by the bank, Revenue earned 
through UPI 
Ɇ 2ÅÑÕÉÒÅÄ ÔÏ ÉÍÐÌÅÍÅÎÔ Á ÔÈÏÒÏÕÇÈ #ÕÓÔÏÍÅÒ ,ÉÆÅÃÙÌÅ -ÁÎÁÇÅÍÅÎÔ 3ÔÒÁÔÅÇÙ ÔÏ ÍÁËÅ Á ÃÏÍÐÌÅÔÅ ÐÒÏÄÕÃÔ ÓÕÉÔÅ ÆÏÒ ÍÅÅÔÉÎÇ ÃÕÓÔÏÍÅrs collections and 
payments requirements. 
Ɇ  #ÏÏÒÄÉÎÁÔÅ ×ÉÔÈ ÔÅÃÈÎÏÌÏÇÙ ÔÅÁÍ ÏÆ -ÅÒÃÈÁÎÔÓ ÁÎÄ "ÁÎËȢ 
Name of Position  Business Manager ɀ Payment Aggregator  
Ɇ $ÅÖÅÌÏÐ ÁÎÄ ÉÍÐÌÅÍÅÎÔ ÓÔÒÁÔÅÇÉÅÓ ÆÏÒ ÐÁÙÍÅÎÔ ÁÇÇÒÅÇÁÔÏÒ ÓÏÌÕÔÉÏÎÓ ÔÏ ÍÁØÉÍÉÚÅ ÍÁÒËÅÔ ÓÈÁÒÅ ÁÎÄ ÒÅÖÅÎÕÅȢ 
Ɇ )ÄÅÎÔÉÆÙ ÁÎÄ ÐÕÒÓÕÅ ÎÅ× ÂÕÓÉÎÅÓÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÁÎÄ ÐÁÒÔÎÅÒÓÈÉÐÓ ÔÏ ÅÎÈÁÎÃÅ ÐÁÙÍÅÎÔ ÁÇÇÒÅÇÁÔÉÏÎ ÃÁÐÁÂÉÌÉties. 
Ɇ /ÖÅÒÓÅÅ ÔÈÅ ÆÕÌÌ ÌÉÆÅÃÙÃÌÅ ÏÆ ÐÁÙÍÅÎÔ ÁÇÇÒÅÇÁÔÏÒ ÐÒÏÄÕÃÔÓȟ ÅÎÓÕÒÉÎÇ ÓÕÃÃÅÓÓÆÕÌ ÄÅÖÅÌÏÐÍÅÎÔȟ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎȟ ÁÎÄ ÏÐÔÉÍÉÚÁÔÉÏn. 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÐÒÏÄÕÃÔ ÄÅÖÅÌÏÐÍÅÎÔ ÔÅÁÍÓ ÔÏ ÁÌÉÇÎ ÓÏÌÕÔÉÏÎÓ ×ÉÔÈ ÍÁÒËÅÔ ÎÅÅÄÓ ÁÎÄ ÔÅÃÈÎÏÌÏÇÉÃÁÌ ÁÄÖÁÎÃÅÍÅÎÔÓȢ 
Ɇ "ÕÉÌÄ and maintain strong relationships with stakeholders including merchants, payment processors, and technology providers. 
Ɇ 3ÅÒÖÅ ÁÓ ÔÈÅ ÐÒÉÍÁÒÙ ÃÏÎÔÁÃÔ ÆÏÒ ÉÎÔÅÒÎÁÌ ÁÎÄ ÅØÔÅÒÎÁÌ ÑÕÅÒÉÅÓ ÒÅÌÁÔÅÄ ÔÏ ÐÁÙÍÅÎÔ ÁÇÇÒÅÇÁÔÉÏÎ ÓÏÌÕÔÉÏÎÓȢ 
Ɇ #ÏÎÄÕÃÔ ÍÁÒËÅÔ ÒÅÓÅÁÒÃÈ ÔÏ Ótay informed about industry trends, competitor activities, and emerging technologies. 
Ɇ 0ÒÅÐÁÒÅ ÁÎÄ ÐÒÅÓÅÎÔ ÐÅÒÆÏÒÍÁÎÃÅ ÒÅÐÏÒÔÓ ÏÎ ÔÒÁÎÓÁÃÔÉÏÎ ÖÏÌÕÍÅÓȟ ÒÅÖÅÎÕÅ ÆÏÒÅÃÁÓÔÓȟ ÁÎÄ ËÅÙ ÍÅÔÒÉÃÓ ÔÏ ÓÅÎÉÏÒ ÍÁÎÁÇÅÍÅÎÔȢ 
Ɇ %ÎÓÕÒÅ ÃÏÍÐÌÉÁÎÃÅ ×ÉÔÈ ÒÅÌÅÖÁÎÔ ÒÅÇÕÌÁÔÉÏÎÓȟ standards, and security protocols for payment aggregation solutions. 
Ɇ )ÄÅÎÔÉÆÙ ÁÎÄ ÍÉÔÉÇÁÔÅ ÒÉÓËÓ ÁÓÓÏÃÉÁÔÅÄ ×ÉÔÈ ÐÁÙÍÅÎÔ ÐÒÏÃÅÓÓÉÎÇ ÁÎÄ ÁÇÇÒÅÇÁÔÏÒ ÏÐÅÒÁÔÉÏÎÓȢ 
Ɇ ,ÅÁÄ ÁÎÄ ÍÅÎÔÏÒ Á ÔÅÁÍ ÄÅÄÉÃÁÔÅÄ ÔÏ ÐÁÙÍÅÎÔ ÁÇÇÒÅÇÁÔÉÏÎȟ ÆÏÓÔÅÒÉÎÇ Á ÃÏÌÌÁÂÏÒÁÔÉÖÅ ÁÎÄ ÈÉÇÈ-performance environment. 
Ɇ 0ÒÏÖÉÄÅ ÔÒÁÉÎÉÎÇ ÁÎÄ ÄÅÖÅÌÏÐÍÅÎÔ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÔÏ ÅÎÈÁÎÃÅ ÔÅÁÍ ÃÁÐÁÂÉÌÉÔÉÅÓ ÁÎÄ ÐÅÒÆÏÒÍÁÎÃÅȢ 
Ɇ 3ÔÒÏÎÇ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÐÁÙÍÅÎÔ ÁÇÇÒÅÇÁÔÉÏÎ ÔÅÃÈÎÏÌÏÇÉÅÓȟ ÄÉÇÉÔÁÌ ÐÁÙÍÅÎÔ ÔÒÅÎÄÓȟ ÁÎÄ ÒÅÇÕÌÁÔÏÒÙ ÒÅÑÕÉÒÅÍÅÎÔÓȢ 
Ɇ !ÂÉÌÉÔÙ ÔÏ ÁÎÁÌÙÓÅ ÄÁÔa, generate insights, and make informed, data-driven decisions. 
Name of Position  Process Automation - RPA 
. Gathering best practices from industry / peer banks and arrange for adoption in Bank.   
. Full understanding of the recon process of various digital products and industry best practices in reconciliation. 
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. Implementing a cost effective recon process through RPA tool for high volume  

. Understanding in various system in place and devise strategy and action plan.  

. Liaising with various stakeholders for enhancement and improving efficiency and overall performance of the product as well as team through RPA (Robotic 
Process Automation). 
Name of Position  Project Manager   
Ɇ (ÁÎÄÌÅ ÔÈÅ ÏÐÅÒÁÔÉÏÎÁÌ ÁÃÔÉÖÉÔÙ ÏÆ $ÉÇÉÔÁÌ 0ÒÏÄÕÃÔÓȢ 
Ɇ !ÎÁÌÙÚÉÎÇ ÁÎÄ ÕÎÄÅÒÓÔÁÎding the market best practices for various digital products and device strategy for implementation of same. 
Develop comprehensive project plans that align with the strategic goals of the digital banking department. 
Define project scope, objectives, and deliverables in collaboration with respective teams and stakeholders. 
Create and manage detailed project timelines, ensuring achievement of milestones.  
coordinate with cross functional teams  including tech team and forster a collaborative and innovative environment. 
identify potential risk and mitigation strategies.  Manage all issues promptly. 
Update Team lead on the progress of the projects. 
Ensure all project deliverables meet the quality standards.   
effectively manage relationships with vendors and service providers.  
Ensure project meets with all regulatory compliances and banks norms.  
Name of Position  Business Manager (Debit Card)  
Ɇ #ÏÍÐÅÔÉÔÏÒ ÂÅÎÃÈÍÁÒËÉÎÇ ÁÎÄ ÅÖÁÌÕÁÔÉÏÎ ÏÆ ÎÅ× ÐÒÏÄÕÃÔ ,ÅÁÄÉÎÇ ÔÈÅ ÔÅÁÍȢ  
Ɇ !ÓÓÉÓÔ 3ÁÌÅÓ (ÅÁÄ ÉÎ ÄÅÖÅÌÏÐÉÎÇ ÎÅ× ÃÏÍÍÅÒÃial products and solutions. 
Ɇ 0ÁÒÔÎÅÒ ×ÉÔÈ ËÅÙ ÂÕÓÉÎÅÓÓ ÕÓÅÒÓ ÔÏ ÐÒÏÖÉÄÅ ÁÐÐÌÉÃÁÔÉÏÎ ÏÖÅÒÖÉÅ×Ó ɉÉÎÃÌÕÄÉÎÇ ÎÅ× ÆÕÎÃÔÉÏÎÁÌÉÔÙɊȟ ÁÓÓÅÓÓ ÁÕÔÏÍÁÔÉÏÎ ÏÐÐÏÒÔÕÎÉties and/or provide system 
training as needed. 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÉÎÔÅÒÎÁÌ ÔÅÃÈÎÉÃÁÌ ÔÅÁÍÓ ÔÏ ÆÁÃÉÌÉÔÁÔe/test. 
Ɇ !ÃÔÉÖÅÌÙ ÔÒÁÃË ÐÒÏÄÕÃÔ ÄÅÐÌÏÙÍÅÎÔ ÁÃÒÏÓÓ ÔÈÅ ÓÁÌÅÓ ÖÅÒÔÉÃÁÌÓȢ 
Ɇ ,ÉÁÉÓÅ ×ÉÔÈ ÐÒÏÄÕÃÔ ÔÅÁÍ ÔÏ ÄÅÖÅÌÏÐ ÁÎÄ ÉÍÐÌÅÍÅÎÔ ÎÅ× ÇÏ ÔÏ ÍÁÒËÅÔ ÓÔÒÁÔÅÇÉÅÓ 
Ɇ !ÃÔÉÖÅÌÙ ÍÁÎÁÇÅ ÁÌÌ ÓÁÌÅÓ -)3 ÁÎÄ ÒÏÌÌ ÏÕÔ ÏÆ ÉÎÃÅÎÔÉÖÅ ÐÒÏÇÒÁÍÓȢ 
Ɇ $ÅÖÅÌÏÐ ÓÙÓÔÅÍÓ ÁÎÄ ÐÒÏÃÅÓÓÅÓ ÔÏ Ïptimise all processes. 
Ɇ $ÒÉÖÅ ÓÙÎÅÒÇÙ ÉÎÉÔÉÁÔÉÖÅÓ ×ÉÔÈÉÎ ÔÈÅ ÂÁÎËȢ 
Ɇ %ÎÓÕÒÅ ÔÈÁÔ ÁÌÌ ÃÕÓÔÏÍÅÒ ÔÏÕÃÈ ÐÏÉÎÔÓ ÁÒÅ ÁÃÔÉÖÅÌÙ ÍÁÎÁÇÅÄȢ 
Ɇ #ÒÅÁÔÅ ÅÆÆÅÃÔÉÖÅ ÂÕÓÉÎÅÓÓȾÔÅÃÈÎÉÃÁÌ ÒÅÑÕÉÒÅÍÅÎÔÓȟ ÁÎÁÌÙÓÉÓ Ǫ ÄÏÃÕÍÅÎÔÁÔÉÏÎ ÆÏÒ ÁÓÓÉÇÎÅÄ ÐÒÏÊÅÃÔÓȢ 
Ɇ $ÅÖÉÓÅ ÓÔÒÁÔÅÇÉÅÓ ÁÎÄ ÁÐproaches to target the identified revenue pools and new business opportunities  
Ɇ $ÅÐÌÏÙÍÅÎÔ ÏÆ !0) "ÁÎËÉÎÇ ÉÎÃÌÕÄÉÎÇ ÔÅÃÈÎÏÌÏÇÙ ÐÌÁÔÆÏÒÍ ÃÈÏÉÃÅÓ ×ÉÔÈ ÔÈÅÉÒ ÐÒÏÓ ÁÎÄ ÃÏÎÓȢ 
Ɇ $ÅÆÉÎÅ ÄÅÔÁÉÌÅÄ ÖÁÌÕÅ ÐÒÏÐÏÓÉÔÉÏÎ ÔÏ ÉÎÃÒÅÁÓÅ ÐÅÎÅÔÒÁÔÉÏÎ ÏÆ ÄÉÇÉÔÁÌ ÐÁÙÍÅÎÔÓ  
Ɇ )dentify customer segments and personas for the target revenue pools and the product segments. 
Ɇ $ÅÆÉÎÅ ÁÐÐÒÏÁÃÈÅÓ ÔÏ ÁÔÔÒÁÃÔ ÔÈÅ ÔÁÒÇÅÔ ÃÕÓÔÏÍÅÒ ÓÅÇÍÅÎÔÓ ÁÎÄ ÐÅÒÓÏÎÁÓȢ 
Ɇ $ÅÆÉÎÅ ÍÁÒËÅÔÉÎÇ ÓÔÒÁÔÅÇÉÅÓ ÆÏÒ ÔÈÅ ÔÁÒÇÅÔ ÃÕÓÔÏÍÅÒ ÓÅÇÍÅÎÔ ÁÎÄ ÐÅÒÓÏÎÁÓȢ 4ÈÅ ÍÁÒËÅÔÉÎg strategies may have to be define by key product segments. 
Ɇ $ÅÆÉÎÅ ÃÏÍÐÒÅÈÅÎÓÉÖÅ ÓÔÒÁÔÅÇÙ ÆÏÒ ÃÕÓÔÏÍÅÒ ÁÃÑÕÉÓÉÔÉÏÎ ÔÈÒÏÕÇÈ ÄÉÇÉÔÁÌ ÃÈÁÎÎÅÌÓ ÁÌÉÇÎÅÄ ÔÏ "ÕÓÉÎÅÓÓ 0ÌÁÎȢ 
Name of Position  Digital Payment - International  
Ɇ $ÅÖÅÌÏÐ ÁÎÄ ÅØÅÃÕÔÅ ÇÌÏÂÁÌ ÐÒÏÊÅÃÔ plans for UPI service expansion and seamless RuPay integration aligned with the bank's objectives. 
Ɇ ,ÅÁÄ ÔÈÅ ÅØÅÃÕÔÉÏÎȟ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎȟ ÁÎÄ ÅÎÈÁÎÃÅÍÅÎÔ ÏÆ ÉÎÔÅÒÎÁÔÉÏÎÁÌ 50) ÁÎÄ 2Õ0ÁÙ ÐÁÙÍÅÎÔ ÓÏÌÕÔÉÏÎÓȢ 
Ɇ $ÒÉÖÅ ÔÈÅ ÁÄÏÐÔÉÏÎ ÁÎÄ ÕÓÁÇÅ ÏÆ ÉÎÔÅÒÎÁÔÉÏÎÁÌ 50) Ánd RuPay payment systems across all platforms. 
Ɇ 5ÎÄÅÒÓÔÁÎÄ ÁÎÄ ÇÁÔÈÅÒ ÒÅÑÕÉÒÅÍÅÎÔÓ ÆÒÏÍ ÐÒÏÄÕÃÔ ÔÅÁÍÓ ÁÎÄ ÏÔÈÅÒ ÓÔÁËÅÈÏÌÄÅÒÓȟ ÅÎÓÕÒÉÎÇ ÁÌÉÇÎÍÅÎÔ ×ÉÔÈ ÐÒÏÊÅÃÔ ÇÏÁÌÓȢ 
Ɇ 3ÔÁÙ ÕÐÄÁÔÅÄ ÏÎ ÔÈÅ ÌÁÔÅÓÔ ÄÅÖÅÌÏÐÍÅÎÔÓ ÁÎÄ ÆÅÁÔÕÒÅÓ ÏÆ 50) ÁÎÄ 2Õ0ÁÙȟ ÆÏÃÕÓÉÎÇ ÏÎ ÉÎÔÅÒnational standards and practices. 
Ɇ ,ÅÖÅÒÁÇÅ ËÎÏ×ÌÅÄÇÅ ÏÆ 50) ÁÎÄ 2Õ0ÁÙ ÕÓÅ ÃÁÓÅÓ ×ÉÔÈÉÎ ÔÈÅ ÇÌÏÂÁÌ ÂÁÎËÉÎÇ ÁÎÄ ÆÉÎÁÎÃÉÁÌ ÓÅÃÔÏÒÓȢ 
Ɇ !ÄÄÒÅÓÓ ÔÈÅ ÎÅÅÄÓȟ ÐÒÏÂÌÅÍÓȟ ÒÅÑÕÉÒÅÍÅÎÔÓȟ ÁÎÄ ×ÉÓÈÌÉÓÔÓ ÏÆ ËÅÙ ÓÔÁËÅÈÏÌÄÅÒÓȟ ÉÎÃÌÕÄÉÎÇ ÃÕÓÔÏÍÅÒÓȟ ÐÁÒÔÎÅÒÓȟ ÌÅÁÄÅÒÓÈÉÐȟ ÁÎd internal teams. 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÔÈÅ .ÁÔÉÏÎÁÌ 0ÁÙÍÅÎÔÓ #ÏÒÐÏÒÁÔÉÏÎ ÏÆ )ÎÄÉÁ ɉ.0#)Ɋ ÁÎÄ .0#) )ÎÔÅÒÎÁÔÉÏÎÁÌ 0ÁÙÍÅÎÔÓ ,ÉÍÉÔÅÄ ɉ.)0,Ɋ ÔÏ ÅÎÈÁÎÃe product offerings and meet 
requirements for extending digital products to international markets. 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ with leadership and cross-functional teams to define strategic direction and make tactical decisions for international projects. 
Ɇ $ÅÅÐÌÙ ÕÎÄÅÒÓÔÁÎÄ ÕÓÅÒ ÎÅÅÄÓ ÁÎÄ ÉÄÅÎÔÉÆÙ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÔÏ ÅÎÈÁÎÃÅ ÔÈÅÉÒ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÐÁÙÍÅÎÔ ÅØÐÅÒÉÅÎÃÅȢ 
Ɇ 4ÒÁÉÎ ÁÎÄ ÄÅÖÅÌÏp team members on promoting and selling international UPI and RuPay services. 
Ɇ $ÅÖÅÌÏÐ ÁÎÄ ÉÍÐÌÅÍÅÎÔ ÒÅÌÁÔÉÏÎÓÈÉÐ ÍÁÎÁÇÅÍÅÎÔ ÓÔÒÁÔÅÇÉÅÓ ÔÏ ÄÅÅÐÅÎ ÃÕÓÔÏÍÅÒ ÅÎÇÁÇÅÍÅÎÔ ÁÎÄ ÃÒÏÓÓ-sell additional services. 
Ɇ $ÅÖÉÓÅ ÓÔÒÁÔÅÇÉÅÓ ÆÏÒ 50) ÓÅÒÖÉÃÅ ÐÏÓÉÔÉÏÎÉÎÇ ÉÎ ÉÎternational markets, implementing tailored marketing approaches for enhanced visibility and adoption. 
Ɇ %ÎÓÕÒÅ ÃÏÍÐÌÉÁÎÃÅ ×ÉÔÈ ÐÒÏÄÕÃÔ ÁÎÄ ÒÅÇÕÌÁÔÏÒÙ ÎÏÒÍÓ ÆÏÒ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÄÉÇÉÔÁÌ ÐÁÙÍÅÎÔ ÓÏÌÕÔÉÏÎÓȟ ÄÒÉÖÉÎÇ ÔÈÅ ÔÅÁÍ ÔÏ ÍÅÅÔ Âusiness goals within compliance 
requirements. 
Ɇ %ØÐÅÒÔÉÓÅ ÉÎ ÆÏÒÅØȟ ÉÎÃÌÕÄÉÎÇ &8 ÃÏÎÖÅÒÓÉÏÎ ÁÎÄ ÓÅÔÔÌÅÍÅÎÔ ÐÒÏÃÅÓÓÅÓȟ ÁÓ ×ÅÌÌ ÁÓ !0) ÉÎÔÅÇÒÁÔÉÏÎȢ 
Ɇ %ØÐÅÒÔ ËÎÏ×ÌÅÄÇÅ ÏÆ &ÏÒÅÉÇÎ )Î×ÁÒÄ ÁÎÄ &ÏÒÅÉÇÎ /ÕÔ×ÁÒÄ ÒÅÍÉÔÔÁÎÃÅÓ ɉ&)2Ⱦ&/2Ɋ ÁÎÄ ÍÅÃÈÁÎÉÓÍÓ ÆÏÒ ÇÅÎÅÒÁÔÉÎÇ ÆÅÅ-based income. 
Ɇ &ÏÕÎÄÁÔÉÏÎal understanding of UPI and RuPay reconciliation mechanisms. 
Ɇ !×ÁÒÅÎÅÓÓ ÏÆ .0#) ÃÉÒÃÕÌÁÒÓ ÒÅÌÁÔÅÄ ÔÏ 50) ÁÎÄ 2Õ0ÁÙ 
Name of Position  LSP ɀ Partnership Manager  
Develops and executes an integrated Digital partnership approach to improves business and brand presence  
Ɇ %ÓÔÁÂÌÉÓÈÅÓ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ×ÉÔÈ ËÅÙ ÄÅÃÉÓÉÏÎÓ ÍÁËÅÒÓ ÁÎÄ ÉÎÆÌÕÅÎÃÅÒÓ ÉÎ ÔÈÅ ÐÁÒÔÎÅÒ ÏÒÇÁÎÉÚÁÔÉÏÎÓ  
Ɇ .ÁÖÉÇÁÔÅ ÉÎÔÅÒÎÁÌ Ǫ ÅØÔÅÒÎÁÌ ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÒÕÎ ÔÈÅ ÐÁÒÔÎÅÒÓÈÉÐ ÄÉÓÃÕÓÓÉÏÎÓ ÉÎÃÌÕÄÉÎÇ ÉÄÅÎÔÉÆÙÉÎÇ ÔÈÅ ÒÉÇÈÔ ÏÐÐÏÒÔÕÎÉÔÉÅÓȟ negotiation and closure  
Ɇ $ÅÆÉÎÅ ÔÈÅ ÒÏÁÄÍÁÐȟ ÅØÅÃÕÔÉÏÎ ÐÌÁÎÓ ÁÎÄ ÓÕÃÃÅÓÓ ÍÅÁÓÕÒÅÍÅÎÔ ÆÏÒ ÖÁÒÉÏÕÓ ÐÁÒÔÎÅÒÓÈÉÐ ÏÐÐÏÒÔÕÎÉÔÉÅÓ  
Ɇ !ÎÁÌÙÚÅÓ ÍÁÒËÅÔ ÔÒÅÎÄÓ ÔÏ ÉÄÅÎÔÉÆÙ ÐÏÔÅÎÔÉÁÌ ÐÁÒÔÎÅÒÓ ÁÎÄ ÉÍÐÁÃÔ ÏÎ ÔÈÅÉÒ ÂÕÓÉÎÅÓÓ ÔÈÒÏÕÇÈ ÃÏÌÌÁÂÏÒÁÔÉÏÎ ×ÉÔÈ "/" 
Ɇ 0ÅÒÆÏÒÍÓ ÃÏÓÔ-benefit analysis for potential partnerships  
Ɇ !ÄÄÒÅÓÓÅÓ ËÅÙ ÃÏÎÃÅÒÎÓ ÆÒÏÍ ÐÏÔÅÎÔÉÁÌ ÐÁÒÔÎÅÒ ÏÒÇÁÎÉÚÁÔÉÏÎÓ ÁÎÄ ÐÒÅÓÅÎÔÓ ÓÏÌÕÔÉÏÎÓ ÔÈÁÔ ÁÒÅ ÂÅÎÅÆÉÃÉÁÌ ÔÏ ÂÏÔÈ ÐÁÒÔÉÅÓ 
Ɇ "ÕÉÌÄÓ ÔÒÕÓÔ ÁÎÄ ÐÒÏÆÅÓÓÉÏÎÁÌ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ×ÉÔÈ ÐÁÒÔÎÅÒÓ ÄÕÒÉÎÇ ÔÈÅ ÓÁÌÅÓ ÐÒÏÃÅÓÓ ÔÏ ÅÎÓÕÒÅ ÓÕÃÃÅÓÓÆÕÌ Äeal closure  
Ɇ 0ÏÓÓÅÓÓÅÓ ÄÅÅÐ ÓÕÂÊÅÃÔ ÍÁÔÔÅÒ ÅØÐÅÒÔÉÓÅ  
Ɇ 0ÏÓÓÅÓÓÅÓ ÔÈÅ ÁÂÉÌÉÔÙ ÔÏ ÎÅÇÏÔÉÁÔÅ ÆÁÖÏÒÁÂÌÅ ÔÅÒÍÓ ÁÎÄ ÃÏÎÄÉÔÉÏÎÓ ×ÉÔÈ ÐÒÏÓÐÅÃÔÉÖÅ ÐÁÒÔÎÅÒ ÏÒÇÁÎÉÚÁÔÉÏÎÓ 
Name of Position  API Product Manager  
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÇÒÏ×ÔÈ ÁÎÄ ÉÎÃÒÅÍÅÎÔ ÏÆ ÒÅÖÅÎÕÅ ÇÅÎerated through API based product. 
Ɇ ,ÅÁÄ ÏÒ ÁÓÓÉÓÔ ÉÎ ÒÅÓÐÏÎÄÉÎÇ ÔÏ !0) 0ÌÁÔÆÏÒÍ ÅÎÈÁÎÃÅÍÅÎÔ ÒÅÑÕÅÓÔÓ Ⱦ !0) ÐÁÔÔÅÒÎ ÁÎÄ ÒÅÃÉÐÅ ÅØÔÅÎÓÉÏÎÓȢ 
Ɇ -ÏÎÉÔÏÒÉÎÇ !0) ÕÓÁÇÅ ÁÎÄ ÌÏÁÄȢ #ÏÌÌÅÃÔÉÎÇ ÁÎÄ ÁÎÁÌÙÓÉÎÇ ÕÓÁÇÅ ÓÔÁÔÉÓÔÉÃÓ ÁÎÄ ÒÅÐÏÒÔÉÎÇ ÏÎ ÔÈÅ ÐÅÒÆÏÒÍÁÎÃÅȢ 
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Ɇ #Ï-ordinate with respective teams to resolve technical or functional blockers reported by Business Vertical Heads or Tech and Infra Lead 
Ɇ 4ÒÁÃËȟ ÍÏÎÉÔÏÒ ÁÎÄ ÐÕÂÌÉÓÈ ÐÒÏÇÒÅÓÓ ÁÇÁÉÎÓÔ ËÅÙ ÄÅÌÉÖÅÒÙ ÍÉÌÅÓÔÏÎÅÓ 
Ɇ #ÏÏÒÄÉÎÁÔÅ ÐÌÁÎÎÉÎÇ ÁÎÄ ÐÒÉÏÒÉÔÉÚÁÔÉÏÎ ÁÃÒÏÓÓ ÁÌÌ ÂÕÓiness groups, technology, marketing, and other corporate 
Ɇ 'ÒÏÕÐÓ ÔÏ ÅÎÓÕÒÅ ÏÐÔÉÍÉÚÁÔÉÏÎ ÏÆ ÔÈÅ ÏÒÇÁÎÉÚÁÔÉÏÎͻÓ ÄÉÇÉÔÁÌ ÁÓÓÅÔÓ 
Ɇ ,ÅÁÄ !0) ÄÅÓÉÇÎ ÄÒÉÖÅÎ ÂÙ "ÕÓÉÎÅÓÓ ÒÅÑÕÉÒÅÍÅÎÔÓ 
Ɇ #ÏÍÍÕÎÉÃÁÔÅ ÒÉÓËÓȟ ÉÓÓÕÅÓȟ ÃÈÁÌÌÅÎÇÅÓ ÁÎÄ ÓÔÁÔÕÓȾÐÒÏÇÒÅÓÓ ÏÆ ÔÈÅ ÐÒÏÊÅÃÔ 
Ɇ %ÆÆective communicator with demonstrated capability of developing consistent and compelling storyline 
Ɇ !ÂÉÌÉÔÙ ÔÏ ÄÅÍÏÎÓÔÒÁÔÅ ÉÎÔÅÒÐÅÒÓÏÎÁÌ ÁÎÄ ÔÅÁÍ ÂÕÉÌÄÉÎÇ ÓËÉÌÌÓȟ ÅÓÔÁÂÌÉÓÈ ÁÎÄ ÍÁÉÎÔÁÉÎ ÅÆÆÅÃÔÉÖÅ ×ÏÒËÉÎÇ ÒÅÌÁÔÉÏÎÓÈÉÐÓ ×ÉÔÈ team members 
Ɇ !ÂÉÌÉÔÙ ÔÏ ÄÅÆÉÎÅ problems, collect data, establish facts and draw valid conclusions 
Ɇ !ÂÉÌÉÔÙ ÔÏ ÁÒÔÉÃÕÌÁÔÅ ÂÕÓÉÎÅÓÓ ÒÅÑÕÉÒÅÍÅÎÔÓ ÉÎ Á ÃÌÅÁÒ ÁÎÄ ÃÏÎÃÉÓÅ ÆÁÓÈÉÏÎ 
Ɇ 3ÏÌÕÔÉÏÎ ÏÒÉÅÎÔÅÄȟ ÁÎÁÌÙÔÉÃÁÌȟ ÐÒÏ-active and pragmatic with a focus on delivering high quality output 
Name of Position  Business Manager (Internet Banking)  
Ɇ 4Ï ÍÁÎÁÇÅ ÔÈÅ ÅÎÄ-to-end eBanking Business initiative with the stakeholders. 
Ɇ 7ÏÒËÉÎÇ ÃÌÏÓÅÌÙ ×ÉÔÈ "ÕÓÉÎÅÓÓ ÁÎÄ ÏÐÅÒÁÔÉÏÎÓ ÓÔÁËÅÈÏÌÄÅÒÓ ÆÏÒ ÒÅÑÕÉÒÅÍÅÎÔ ÁÎÁÌÙÓÉÓ ÆÏÒ Å"ÁÎËÉÎÇ ÐÌÁÔÆÏÒÍȢ 
Ɇ .ÅÅÄÓ ÔÏ ÂÅ ÉÎÖÏÌÖed in the requirements gathering, writing of the business requirements and functional specifications. 
Ɇ !ÎÁÌÙÓÅ ÁÎÄ ÐÒÏÖÉÄÅ ÒÅÃÏÍÍÅÎÄÁÔÉÏÎÓ ÔÏ ÉÎÆÌÕÅÎÃÅ ÏÕÒ ÐÒÏÄÕÃÔ ÁÎÄ ÍÁÒËÅÔÉÎÇ ÓÔÒÁÔÅÇÙ 
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÁÎÄ ÄÅÒÉÖÉÎÇ ÉÎÓÉÇÈÔÓ ÆÒÏÍ ÔÈÅ ÄÁÔÁ collected by the bank. 
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÍÁÉÎÔÁÉÎÉÎÇ ÔÈÅ ÄÁÔÁ ÁÎÄ ÆÏÒ ÐÅÒÆÏÒÍÉÎÇ ÅØÔÅÎÓÉÖÅ ÁÎÁÌÙÓÉÓ ÆÒÏÍ ÄÁÔÁ ÔÏ ÄÅÒÉÖÅ ÁÃÔÉÏÎÁÂÌÅ ÉÎÓÉÇÈÔÓ ÁÓ ÐÅÒ Âusiness requirements. 
Ɇ !ÂÌÅ ÔÏ ÑÕÁÎÔÉÆÙ ÔÈÅ ÉÍÐÁÃÔ ÏÆ ÐÒÏÐÏÓÅÄ ÉÎÉÔÉÁÔÉÖÅÓȟ ÉÄÅÎÔÉÆÙ ÃÁÕÓÁÔÉÏÎÓ ÁÎÄ ÃÏÒÒÅÌÁtions and differentiate between them. 
Ɇ !ÂÌÅ ÔÏ ÉÄÅÎÔÉÆÙ ÁÎÄ ÂÕÉÌÄ ÍÅÔÒÉÃÓ ÁÎÄ ÒÅÐÏÒÔÓ ÁÓ ÁÎÄ ×ÈÅÎ ÒÅÑÕÉÒÅÄ ÁÎÄ ÁÕÔÏÍÁÔÅ ÔÈÅÓÅ ÐÒÏÃÅÓÓÅÓ ÁÓ ÅØÐÅÃÔÅÄȢ 
Ɇ #ÈÁÌÌÅÎÇÅ ÓÔÁÔÕÓ ÑÕÏ ÁÎÄ ÄÒÉÖÅ ÄÁÔÁ-driven performance optimizations to improve campaign performance and user engagement. 
Ɇ "ÅÎÃÈÍÁÒËÉÎÇ ÏÆ ÔÈÅ ÏÎ-boarding process of the product and suggest improvements.  
Ɇ $ÅÖÅÌÏÐ Á ÆÒÁÍÅ×ÏÒË ÔÏ ÄÅÆÉÎÅ ÃÁÍÐÁÉÇÎÓ ÉÎÌÉÎÅ ×ÉÔÈ ÔÈÅ ÏÖÅÒÁÌÌ ÍÁÒËÅÔÉÎÇ ÓÔÒÁÔÅÇÙ ÁÎÄ ÔÁÒÇÅÔ ÃÕÓÔÏÍÅÒ ÓÅÇÍÅÎÔÓȢ 
Name of Position  Digital Marketing Spe cialist for Analytics Management Platforms  
Ɇ -ÁÎÁÇÅ ÔÈÅ ÏÖÅÒÁÌÌ ÆÕÎÃÔÉÏÎÁÌÉÔÉÅÓ ÏÆ !ÎÁÌÙÔÉÃÓ ÍÏÄÕÌÅ ÉȢÅȢ 7ÅÂ Ǫ !ÐÐ ÁÎÁÌÙÔÉÃÓȟ $ÁÓÈÂÏÁÒÄ ÅÔÃȢ ÏÆ -ÁÒÔÅÃÈ ÓÔÁÃËȢ 
Ɇ -ÏÎÉÔÏÒ ÁÎÄ ÔÒÏÕÂÌÅÓÈÏÏÔ ÐÌÁÔÆÏÒÍ ÉÓÓÕÅÓ ×ÉÔÈ ÖÅÎÄÏÒÓ ÏÒ )4 ÔÅÁÍ 
Ɇ $ÅÖÅÌÏÐȟ ÍÁÉÎÔÁÉÎ ÃÏÍÐÒÅÈÅnsive dashboard for campaign performance reports & insights, Campaign ROI, other metrics. 
Ɇ $ÅÖÅÌÏÐ Ǫ ÄÅÌÉÖÅÒ ÃÕÓÔÏÍÉÚÅÄȟ ÒÅÇÕÌÁÒ ÏÒ ÁÄ-hoc reports for senior management 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÁÌÌ ÔÈÅ ÓÔÁËÅÈÏÌÄÅÒÓ ÆÏÒ ÍÁÒËÅÔÉÎÇ ÃÁÍÐÁÉÇÎÓȟ ÅØÅÃÕÔÉÏÎÓ ÏÆ ÃÁÍÐÁÉÇns & performance reporting. 
Ɇ 3ÔÒÏÎÇ ËÎÏ×ÌÅÄÇÅ ÏÆ ÃÏÍÍÏÎ ÃÏÎÃÅÒÎÓ ÌÉËÅ 3ÅÃÕÒÉÔÙȟ 0ÅÒÆÏÒÍÁÎÃÅȟ 3ÃÁÌÁÂÉÌÉÔÙȟ !ÖÁÉÌÁÂÉÌÉÔÙ ÅÔÃ 
Ɇ 3ÕÐÐÏÒÔ ÔÈÅ ÔÅÁÍ ÆÏÒ ÏÐÔÉÍÁÌ ÄÅÌÉÖÅÒÙ ÁÎÄ ÄÒÉÖÅ ÅÎÇÁÇÅÍÅÎÔ ÓÔÁËÅÈÏÌÄÅÒÓȢ 
Ɇ #ÏÎÄÕÃÔÓ ÍÁÒËÅÔ ÒÅÓÅÁÒÃÈ ɉÉÎÔÅÒÎÁÌÌÙ ÁÎÄ ÅØÔÅÒÎÁÌÌÙɊ ×Éth regards to productivity, collaboration, Marketing Automation solutions. 
Ɇ #ÏÍÍÕÎÉÃÁÔÉÎÇ ÅÆÆÅÃÔÉÖÅÌÙ ×ÉÔÈ ÅØÔÅÒÎÁÌ ÁÎÄ ÉÎÔÅÒÎÁÌ ÓÔÁËÅÈÏÌÄÅÒÓ 
Ɇ !ÎÙ ÏÔÈÅÒ ×ÏÒË ÁÓÓÉÇÎÅÄ ÂÙ ÒÅÐÏÒÔÉÎÇ ÁÕÔÈÏÒÉÔÙ 
Name of Position  Digital Marketing Specialist for Campaign Mana gement Platforms  
Ɇ )Î-Depth knowledge of biddable platforms 
Ɇ %ØÐÅÒÉÅÎÃÅ ÉÎ ÈÁÎÄÌÉÎÇ ÐÁÉÄ ÃÈÁÎÎÅÌÓ 
Ɇ 3ÔÒÁÔÅÇÉÚÅȟ ÅØÅÃÕÔÅȟ ÍÏÎÉÔÏÒ ÁÎÄ ÍÁÎÁÇÅ ÃÁÍÐÁÉÇÎÓ ÁÃÒÏÓÓ ÍÕÌÔÉÐÌÅ ÐÌÁÔÆÏÒÍÓ ÓÕÃÈ ÁÓ 'ÏÏÇÌÅ !Ä7ÏÒÄÓȟ 'ÏÏÇÌÅ 3ÈÏÐÐÉÎÇ !ÄÓȟ !Íazon Ads, Flipkart Ads etc. 
Ɇ Report on Key performance indicators and lead generation  initiatives 
Ɇ !ÎÁÌÙÚÅ ÃÏÎÓÕÍÅÒ ÂÅÈÁÖÉÏÕÒ ÁÎÄ ÄÅÔÅÒÍÉÎÅ ÃÕÓÔÏÍÅÒ ÐÅÒÓÏÎÁÓ ÔÏ ÆÁÃÉÌÉÔÁÔÅ ÌÅÁÄ ÇÅÎÅÒÁÔÉÏÎȢ 
Ɇ $ÒÉÖÉÎÇ !ÐÐ )ÎÓÔÁÌÌÓ ÉÎ ÄÉÆÆÅÒÅÎÔ ÃÕÓÔÏÍÅÒ ÓÅÇÍÅÎÔ ÕÓÉÎÇ ÐÒÏÇÒÁÍÍÁÔÉÃ ÃÈÁÎÎÅÌÓ -Ensuring continuous improvement in CTRs and CPIs (Cost per installation) 
Ɇ #ÒÁÆÔ ÅÆÆÅÃÔÉÖÅ ÐÁÙ ÐÅÒ ÃÌÉÃË ÔÅØÔ ÁÄÓ ÁÎÄ ÃÏÎÔÉÎÕÏÕÓ ÉÍÐÌÅÍÅÎÔ ÔÅØÔ ÁÄÓ- A/B testing 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÍÁÒËÅÔÉÎÇ ÔÅÁÍÓ ÔÏ ÔÅÓÔ ÄÁÔÁ ɀdriven ways to  optimize performance 
Ɇ %ÎÓÕÒÅ ÄÁÔÁ ÌÅÄ ÁÐÐroach to all activity 
Ɇ 0ÒÏÄÕÃÅ ÖÁÌÕÁÂÌÅ ÁÎÄ ÅÎÇÁÇÉÎÇ ÃÏÎÔÅÎÔ ÆÏÒ ÁÌÌ ÃÈÁÎÎÅÌÓ ÔÈÁÔ ÁÔÔÒÁÃÔ ÁÎÄ ÃÏÎÖÅÒÔ ÔÈÅ ÔÁÒÇÅÔ ÇÒÏÕÐÓ  
Ɇ -ÅÁÓÕÒÅ ÁÎÄ ÒÅÐÏÒÔ ÏÎ ÔÈÅ ÐÅÒÆÏÒÍÁÎÃÅ ÏÆ ÌÅÁÄ ÇÅÎÅÒÁÔÉÏÎ ÃÁÍÐÁÉÇÎÓȟ ÇÁÉÎ ÉÎÓÉÇÈÔ ÁÎÄ ÁÓÓÅÓÓ ÁÇÁÉÎÓÔ ÇÏÁÌÓȢ 
Ɇ %ØÃÅÌÌÅÎÔ ×ÒÉÔÔÅÎ ÁÎÄ verbal communications skills. 
Ɇ 3ÔÒÏÎÇ ÖÉÓÕÁÌ ÃÏÍÍÕÎÉÃÁÔÏÒ ×ÉÔÈ ÅØÐÅÒÉÅÎÃÅ ÉÎ ÓÔÁËÅÈÏÌÄÅÒ ÍÁÎÁÇÅÍÅÎÔ 
Name of Position  Digital Marketing Specialist for Personalization Management Platforms  
Ɇ -ÁÎÁÇÅ ÔÈÅ ÏÖÅÒÁÌÌ ÆÕÎÃÔÉÏÎÁÌÉÔÉÅÓ ÏÆ 0ÅÒÓÏÎÁÌÉÚÁÔÉÏÎ ÍÏÄÕÌÅ ÏÆ Martech stack. 
Ɇ %ÎÓÕÒÅ ÓÅÁÍÌÅÓÓ ÉÎÔÅÇÒÁÔÉÏÎ ÏÆ 0ÅÒÓÏÎÁÌÉÚÁÔÉÏÎ ÍÏÄÕÌÅ ×ÉÔÈ -ÁÒÔÅÃÈ ÓÔÁÃË 
Ɇ #ÏÌÌÁÂÏÒÁÔÅ ×ÉÔÈ ÁÌÌ ÔÈÅ ÓÔÁËÅÈÏÌÄÅÒÓ ÆÏÒ ÐÅÒÓÏÎÁÌÉÚÅÄ ÃÁÍÐÁÉÇÎÓ Ǫ ÅØÅÃÕÔÉÏÎÓ ÏÆ ÃÁÍÐÁÉÇÎÓȢ 
Ɇ #ÏÍÐÌÙÉÎÇ ×ÉÔÈ ÁÌÌ ÔÈÅ ÇÕÉÄÅÌÉÎÅÓ ÆÏÒ ÁÌÌ ÍÁÒËÅÔÉÎÇ ÁÕÔÏÍÁÔÉÏÎ ÁÃÔÉÖÉÔies from internal & regulatory perspective 
Ɇ 3ÔÒÏÎÇ ËÎÏ×ÌÅÄÇÅ ÏÆ ÃÏÍÍÏÎ ÃÏÎÃÅÒÎÓ ÌÉËÅ 3ÅÃÕÒÉÔÙȟ 0ÅÒÆÏÒÍÁÎÃÅȟ 3ÃÁÌÁÂÉÌÉÔÙȟ !ÖÁÉÌÁÂÉÌÉÔÙ ÅÔÃ 
Ɇ -ÕÓÔ ÐÏÓÓÅÓÓ Á ÂÒÏÁÄ ËÎÏ×ÌÅÄÇÅ ÏÆ "ÁÎËÉÎÇȟ &ÉÎÁÎÃÉÁÌȟ $ÁÔÁ -ÁÎÁÇÅÍÅÎÔ ÁÎÄ )4 ÓÙÓÔÅÍÓȢ 
Ɇ 3ÕÐÐÏÒÔ ÔÈÅ ÔÅÁÍ ÆÏÒ ÏÐÔÉÍÁl delivery and drive engagement with  stakeholders. 
Ɇ #ÏÎÄÕÃÔÓ ÍÁÒËÅÔ ÒÅÓÅÁÒÃÈ ɉÉÎÔÅÒÎÁÌÌÙ ÁÎÄ ÅØÔÅÒÎÁÌÌÙɊ ×ÉÔÈ ÒÅÇÁÒÄÓ ÔÏ ÐÒÏÄÕÃÔÉÖÉÔÙȟ ÃÏÌÌÁÂÏÒÁÔÉÏÎȟ -ÁÒËÅÔÉÎÇ !ÕÔÏÍÁÔÉÏÎ ÓÏÌÕtions. 
Ɇ !ÎÙ ÏÔÈÅÒ ×ÏÒË ÁÓÓÉÇÎÅÄ ÂÙ ÒÅÐÏÒÔÉÎÇ ÁÕÔÈÏÒÉÔÙ 
Name of Position  Lead ɀ Merchant acquiring (Offline)  
Ɇ )ÍÐÌÅÍÅÎÔÓ -ÅÒÃÈÁÎÔ ÅÎÇÁÇÅÍÅÎÔ ÐÒÏÇÒÁÍÓ ×ÉÔÈ Á ÖÉÅ× ÔÏ ÅÎÓÕÒÅ ÔÏÐ ÏÆ ÍÉÎÄ ÒÅÃÁÌÌ ÆÏÒ -ÅÒÃÈÁÎÔÓȢ 
Ɇ 0ÌÁÎ Ǫ ÉÍÐÌÅÍÅÎÔ ÐÒÏÍÏÔÉÏÎÓ ÃÁÍÐÁÉÇÎÓ ÁÎÄ ÂÕÉÌÄ ÒÅÌÁÔÉÏÎÓÈÉÐ ÓÕÃÈ ÔÈÁÔ ÔÈÅ ÔÅÁÍ ÄÅÌÉÖÅÒÓ ÉÔÓ ÔÁÒÇÅÔÓȢ 
Ɇ 4ÒÁÃË ÁÎÄ ÁÃÈÉÅÖÅ ÒÅvenue/penetration and wallet share targets as stipulated by the management 
Ɇ !ÃÈÉÅÖÅ ÔÈÅ -ÅÒÃÈÁÎÔ !ÃÑÕÉÒÉÎÇ 3ÁÌÅÓ ÁÎÄ ÒÅÖÅÎÕÅ ÔÁÒÇÅÔÓ ÁÇÒÅÅÄ ÁÔ ÔÈÅ ÂÅÇÉÎÎÉÎÇ ÏÆ ÔÈÅ ÙÅÁÒȢ 
Ɇ 7ÏÒËÉÎÇ ÕÐÏÎ "ÕÓÉÎÅÓÓ $ÅÖÅÌÏÐÍÅÎÔ ÁÎÄ 2ÅÖÅÎÕÅ ÇÅÎÅÒÁÔÉÏÎ ÔÈÒÏÕÇÈ #ÒÏÓÓ- Selling. 
Ɇ Well versed with the business economics including MDR, VISA/MC/RuPay cost heads, subvention requirements and market rates and try to create an 
optimized portfolio.  
Ɇ 2ÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÔÈÅ ÁÃÑÕÉÒÉÎÇ /ÆÆÌÉÎÅ -ÅÒÃÈÁÎÔ ÔÈÒÏÕÇÈ ÔÈÅ ÄÉÒÅÃÔ Ⱦ ÃÈÁÎÎÅÌ 0ÁÒÔÎÅÒȢ 
Ɇ !ÃÑuires new Merchants through active referrals from self-generated leads. 
Ɇ #Ï-ordinate with vendor and branches for the merchant on boarding Marketing and following up with branches/ROs on-boarding of merchants on 
POS/UPIQR/Sound Box. 
Ɇ !ÎÙ ÒÅÑÕÉÒÅÍÅÎÔ ×ÉÔÈ respect to modification/ enhancement/reconciliation of POS/UPI QR/Sound Box. 
Ɇ 2ÅÖÉÅ× ÏÆ ÔÈÅ ÐÒÏÇÒÅÓÓ ÍÁÄÅ ÉÎ ÍÅÒÃÈÁÎÔ ÅÎÒÏÌÍÅÎÔ ÏÎ ×ÅÅËÌÙ ÂÁÓÉÓȢ 
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Ɇ !ÒÒÉÖÉÎÇ ÁÔ ÁÃÔÉÏÎÓ ÒÅÑÕÉÒÅÄ ÂÁÓÅÄ ÏÎ ÔÈÅ ÁÎÁÌÙÓÉÓ ÍÁÄÅ 
Ɇ &ÏÌÌÏ× ÕÐ ÁÎÄ ÒÅÎÅ×ÁÌ ÏÆ ÔÈÅ ÓÕÂÖÅÎÔÅÄ ÍÅÒÃÈÁÎÔÓ transacted expired and going to expire. 
Ɇ !ÌÌÏÃÁÔÉÏÎ ÏÆ ÍÅÒÃÈÁÎÔ ÏÎ ÂÏÁÒÄÉÎÇ ÔÁÒÇÅÔ ÔÏ ÚÏÎÅÓȾÒÅÇÉÏÎÓȾÂÒÁÎÃÈÅÓ ÁÎÄ ÓÕÂÓÅÑÕÅÎÔ ÆÏÌÌÏ× ÕÐȟ ÒÕÎÎÉÎÇ ÃÁÍÐÁÉÇÎÓȟ ÄÒÉÖÅÓ ÅÔÃ. 
Ɇ -)3 ÕÓÁÇÅÓ ÁÎÄ ÍÏÎÉÔÏÒÉÎÇ ÏÆ ÉÎÁÃÔÉÖÅȾÄÅ-installation cases. 
Ɇ 2ÅÌÁÔÅ ×ÅÌÌ ÔÏ ÄÉÆÆÅÒÅÎÔ types of customers and adapt his/her style to ensure that the customer is comfortable with the Bank. 
Ɇ 4Ï ÈÁÖÅ Á ÃÌÅÁÒ 5ÎÄÅÒÓÔÁÎÄÉÎÇ ÏÆ ÔÈÅ +9# Ǫ !-, ÇÕÉÄÅÌÉÎÅÓ ÏÆ ÔÈÅ "ÁÎË ÁÎÄ ÄÅÆÉÎÅ ÔÈÅ ÓÁÌÅÓ ÐÒÏÃÅÓÓȾÓÔÒÁÔÅÇÙ ÁÃÃÏÒÄÉÎÇÌÙȢ 
Ɇ 'ÅÎÅÒÁÔÅ ÐÅÒÆÏÒÍÁÎÃÅ ÒÅÐÏÒÔÓ and identify gaps/opportunities. 
Ɇ -ÁÒËÅÔ !ÎÁÌÙÓÉÓ ÁÎÄ 4ÅÁÍ (ÁÎÄÌÉÎÇȢ 
Ɇ ,ÉÁÉÓÉÎÇ ×ÉÔÈ ÉÎÔÅÒÎÁÌ ÁÎÄ ÅØÔÅÒÎÁÌ ÓÔÁËÅÈÏÌÄÅÒÓȢ 
Ɇ &ÁÍÉÌÉÁÒÉÔÙ ×ÉÔÈ ÐÒÏÃÅÄÕÒÅÓȟ ÐÏÌÉÃÉÅÓȟ ÐÒÏÄÕÃÔÓ ÁÎÄ ÓÅÒÖÉÃÅÓ ÏÆ ÍÅÒÃÈÁÎÔ ÁÃÑÕÉÒÉÎÇ ÂÕÓÉÎÅÓÓȢ 
Ɇ &ÏÃÕÓ ÏÎ ËÅÙ ÁÃÑÕÉÒÉÎÇ ÓÅÇÍÅÎÔÓȟ ÉÎÃÌuding Agriculture, NBFCs, Urban Local Bodies, Transport, Traffic Police, and transient payment systems. 
Ɇ 0ÒÏÖÉÄÅ ÖÁÒÉÏÕÓ 0/3 ÏÐÔÉÏÎÓ ÓÕÃÈ ÁÓ '023 0/3ȟ !ÎÄÒÏÉÄ 0/3ȟ -ÏÂÉÌÅ 0/3ȟ 0ÏÃËÅÔ 0/3ȟ 3ÏÆÔ 0/3ȟ 0ÏÃËÅÔ 0/3ȟ ÁÎÄ ÂÉÏÍÅÔÒÉÃ-enabled POS, tailored to merchant 
requirements. 
Ɇ %ÎÓÕÒÅ ÃÕÓÔÏÍÉÚÅÄ ÉÎÔÅÇÒÁÔÉÏÎ ÏÆ 0/3 ÓÙÓÔÅÍÓ ×ÉÔÈ ÍÅÒÃÈÁÎÔȭÓ %20 ÁÐÐÌÉÃÁÔÉÏÎÓȟ ÉÎÃÌÕÄÉÎÇ Á ÄÁÓÈÂÏÁÒÄ ÆÏÒ ÒÅÁÌ-time transaction monitoring. 
Ɇ $ÅÖÅÌÏÐ ÁÎÄ ÐÒÏÖÉÄÅ 0/3 ÁÐÐÌÉÃÁÔÉÏÎÓ ÆÏÒ ÍÅÒÃÈÁÎÔÓ ÔÏ ÍÏÎÉÔÏÒ ÔÒÁÎÓÁÃÔÉÏÎÓ ÉÎ ÒÅÁÌ-time. 
Ɇ )ÍÐÌÅment & offer dashboard applications specifically designed for Urban Local Bodies and government institutions. 
Ɇ )ÍÐÌÅÍÅÎÔ ÁÎÄ ÍÁÎÁÇÅ ÔÈÅ !ÇÇÒÅÇÁÔÏÒ ÍÏÄÅÌȟ &ÅÅÔ ÏÎ 3ÔÒÅÅÔ ɉ&/3Ɋ ÓÔÒÁÔÅÇÙȟ ÁÎÄ "). 3ÐÏÎÓÏÒÓÈÉÐ ÍÏÄÅÌȢ 
Ɇ $ÅÐÌÏÙ ÃÌÏÕÄ-based POS solutions, enabling business owners and staff to access sales, inventory levels, and customer information globally with minimal 
hardware investment. 
 

Department ɀ Receivables Management 
Name of Position  Zonal Receivables Manager 

1.Risk and Portfolio 
Management 

To Monitor and achieve risk targets and Benchmark. 
To manage loss and provisioning budgets  
To maintain collection tracker zone wise. 
Monitoring Goals/Targets. 
To ensure all assigned tasks are performed/completed within specified Time Period. (TAT) 
Effectively managing delinquent and NPA accounts. 

2. People Management 

Develop comprehensive leadership skill and propel to collections team. 
Train and impart functional training skill  
Focus on performance objectives and give periodic performance feedback. 
Displays sound professional behaviour and integrity in dealing with people both within and outside. 

Sets positive example and provides clear, specific performance feedback by effectively coaching and mentoring staff. 

Guides staff members through new tasks and activities. 
Ability to understand requirements of the field team in terms of MIS, Collection related support, like coordinating with central team 
for faster delivery of requirements. 

Ability to work within TAT and patience is a must. Proactively supporting collections field staff and meeting their requirements. 

To have review meets with NRM/RRMs/ARM's to understand the current status of monthly given targets set by the management. 

3. Process Management 
, RIC and Audit 

Ensure strict adherence to laid down collection processes. 
To support implement all process and closely monitor the implementation. 
To ensure all Audit compliances are met and timely feedback is given to concern team. 
To set monthly targets to achieve desired results by planning proper schemes, incentives to team. 
Coordinating with Sales, Business, and Credit Heads for better resolution and recovery planning. 
Agency, client visits on regular basis. 

To identify and highlight fraud cases if arises to NRM/Concern higher authority to take correct and right action against the same. 

Portfolio management-minimize flow, maximum recoveries (streamline process of collections).Drive product specific target. 

Team building- Setting middle level strategies 
Customer support, performance management, agency management. 
Compliance and process flow to be adhered. 
As and when the process starts Repossession and Settlement process to be followed as per the SOP. 

4. Recruitment , 
Training and 
Development of team 
(On rolls, off rolls and 
outsourced) 

Recruitment of staff with collection back ground, Training and development to the staff through Baroda Gurukul team. Training to 
outsourced agencies and the FOS about bank process, ensure code of conduct is being followed by all agencies and outsourced 
agencies as well. 

5. Cross Functional 
Relationship 

To provide support to business to grow as per plans by giving timely feedback on market on policies related to Risk. To give and 
seek timely feedback affecting the business profitability.Ensure there is healthy communication between Zones, Region, CREMON, 
sales and other function of the Bank. 

Name of Position  Regional Receivables Manager 

1. Risk and Portfolio 
Management 

To Monitor and achieve risk targets and Benchmark. 
To manage loss and provisioning budgets  
To Manage costs. 

2. People Management 

Develop comprehensive leadership skill and propel to collections team. 
Train and impart functional training skill  
Focus on performance objectives and give periodic performance feedback. 
Need to focus on counselling the team and keeping them motivated 
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3. Process Management 
, RIC and Audit 

Ensure strict adherence to laid down collection processes. 
To support implement all process and closely monitor the implementation. 
To ensure all Audit compliances are met and timely feedback is given to concern team. 
Weed out noncompliance from the system. 

4. Recruitment , 
Training and 
Development of team 
(On rolls, off rolls and 
outsourced) 

Retention and motivating team to get desired results. Training on products/ technology for better efficiencies. Adherences to Bank's 
code of conduct and collection code of conduct. Training to outsourced agencies, giving timely feedback on their performances. 
Ensure all code of conduct is being followed by all agencies and outsourced agencies as well. 

5. Cross Functional 
Relationship 

Ensure there is healthy communication between branches, CREMON, sales and other functions of the Bank. 

Name of Position  Area Receivables Manager 

1. Risk and Portfolio 
Management 

Bucket wise targets to be achieved. 
Optimum collection efficiency with minimal costs. Take support from strategy and telecalling support functions in the vertical. 
To manage and ensure NCL within budgeted numbers. To manage of strategic relationship. 

2. People Management 
Develop good leadership skill and propel the collection team 
Train and impart functional training skill  
Focus on performance deliverables and give periodic performance feedback. 

3. Process Management 
, RIC and Audit 

Ensure strict implementation of laid down collection processes 
To ensure 100% compliances on all processes 
To ensure all RIC and Audit reports are satisfactorily reverted back with timely responses. 
Their suggestion are taken up for further improvement in process control. 
To Ensure all queries/issues/complaints to be resolved and to be taken care within the TAT. 
To make sure all payments claimed by agencies, clients, vendors to be submitted and paid within time/fixed TAT. 

4. Recruitment , 
Training and 
Development of team 
(On rolls, off rolls and 
outsourced) 

Training and development of team. 
Ensure adherences to Bank code of conduct and collection code of conduct. 
Recruitment of outsourced agencies, their training, giving timely feedback on their performances. 

Ensure all code of conduct is being followed by all agencies and outsourced agencies. 

5. Cross Functional 
Relationship 

Ensure there is healthy communication between Region, branches, CREMON and other functions. 

Name of Position  Compliance Manager  

1. Regulatory 
Compliance: 

Ensure adherence to RBI guidelines, banking regulations, debt collection laws, and other applicable regulations. 
Monitor and update policies to ensure compliance with current regulations. 
Conduct regular audits of debt collection processes. 
Ensure proper documentation for compliance with legal standards. 

2. Risk Management: Identify risks in debt collection processes and recommend mitigation strategies. 
Conduct internal investigations in case of non-compliance or fraudulent activities. 
Develop risk assessment models for evaluating collection strategies. 

3. Reporting and 
Monitoring:  

Prepare compliance reports for senior management and regulatory authorities. 
Monitor trends in debt collection to ensure fairness and transparency. 
Provide feedback to internal teams on compliance improvements. 

4. Training and 
Development: 

Develop training programs on regulatory updates and compliance practices. 
Ensure staff is well-trained on compliance procedures and ethical standards. 

5. Customer Grievance 
Handling: 

Establish an efficient grievance redressal mechanism for customer complaints related to collections. 

6. Ethics and Fair 
Practices: 

Ensure alignment with fair debt collection principles. 
Oversee adherence to customer protection norms, avoiding harassment. 

7. Internal 
Collaboration: 

Collaborate with Legal, Risk, and Operations teams to align collection practices with compliance. 
Liaise with regulatory bodies during audits or inspections. 

Name of Position  Complaint Mana ger 

1. Complaint 
Resolution:  

Oversee and manage the end-to-end process of customer complaints, ensuring timely investigation, resolution, and follow-up. 
Collaborate with various departments to gather information and provide solutions to customer issues. 
Ensure all complaints are resolved in compliance with regulatory guidelines and internal policies. 

2. Customer Interaction:  
Act as the main point of contact for escalated complaints and sensitive issues. 
Maintain professional communication with customers and stake holders throughout the resolution process. 
Provide information with clear explanations of outcomes, addressing concerns, and enhancing the overall banking experience. 

3. Process 
Improvement:  

Analyze complaint trends to identify areas of improvement. 
Work closely with the Collections team, central complaints department and implement corrective measures. 
Recommend and initiate changes to procedures and SOPs to enhance customer satisfaction.   

4. Regulatory 
Compliance:  

Ensure all complaint -handling procedures adhere to relevant banking regulations (e.g., RBI guidelines). 
Maintain accurate records of complaints and resolutions for audit and compliance purposes. 
Stay updated on regulatory changes and ensure the team is informed of new requirements. 

5. Reporting & Analysis:  

Prepare regular reports on complaint volumes, trends, resolution times, and customer satisfaction scores. 
Present findings to senior management and provide recommendations for further improvements. 
Ensure feedback loops are established for recurring issues to prevent future complaints. 
Present findings to senior management and provide recommendations for further improvements. 
Ensure feedback loops are established for recurring issues to prevent future complaints. 

Name of Position  Strategy Senior Manager  




